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Terraplane 6 on 113-In. Wheelbase Priced $505 


Key City Passenger Car 
Sales in April Make Good 
Showing Compared With ’32 


Unseasonable Weather Played a Part in Retarding 
Sales in Large Eastern Cities During the 


Month of April; 


New York, May 


from three important key cities—New 
and Pittsburgh—have just been made available. 
and one gain, 


two slight decreases 


11.—April passenger 


as 


year’s showing in the same month, 


April sales in the metropolitan ¢ 
district, which embraces New York | 
City, made a good showing but fell | 
about 400 units short of last year. 
The total passenger car sales in the 
metropolitan district amounted to 


10.141 in April this year, as against 
10,540 in the same month of 1932. 
Dealers in the metropolitan dis- 


(Continued on Page 7) 


HUDSON USES LOCAL- 
NATIONAL HOOK-UP IN 
PRESENTING NEW CAR 


Detroit, May 11.—In making the | 


formal announcement of its new 
Terraplane special six models today, 
the Hudson Motor Car Company hit 
upon an ingenous scheme for merg- 
ing national and local dealer meet- 
ings. 

Dea and distributor 
were held at all the key points 
throughout the country. At each of 
these dealers for the zone or terri- 
tory, newspaper men and invited 
guests heard from the local distrib- 
utor the outline of the company’s 
plous for the coming season. Then 


aiier the meeting had progressed to 
a certain point, radio addresses were 
brought in over the air from Presi- 


(Continned on Page 9) 


AUTOMOTIVE PLANTS 
IN CLEVELAND AREA 
GIVE WAGE BOOSTS 


New York, May 11.—Continued 
evidences are appearing of the in- 
tention of industry to share any im- 
provement in business with their 
employees. In Cleveland yesterday 
more than 1,000 workers received 
wage increases of one sort or 
another. 

Among those fortunate workers 
were about 350 employed by mem- 
bers of the Ford Dealers Associ- 
ation, who got a 5 per cent. wage 
increase. It has also been announced 
that 125 employees of the com- 
panies in the Akron, O., Ford deal- 


ers organization would receive a 5 
per cent. increase in wages. 

From Findlay, O., comes word 
that the Cooper Tire Company of 


that place had granted employees a 
5 per cent. increase in wages. This 
effects about 400 men in the office 


(Continued on Page » 
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May Outlook Good 


car sales reports 
York, 
There are 
compared with last 


Philadelphia | 


Line Now Comprises Two Sixes 
And hight in Terraplane Series 


WILLYS-OVERLAND ASKS | New Longer Winslbues Model to Be Available in 


Seven Body Types, With Sedan Priced at $575; 
Standard Six Continued With Base of $425 


COURT PERMIT TO PAY 
30% OF BACK WAGES 


Toledo, O., May 11.—Application 
has been made here in Federal court 
by L. A. Miller and John N. Willys, 
receivers for the Willys-Overland 
Company, for permission to pay 
5,500 for mer be ug of es com- 


PLYMOUTH ORDERS RUN = 2»"ssitona'S pe Cn" 
77% MAY OUTPUT OF Sgigee™S r 
26,000 VEHICLE UNITS 


Detroit, 
son, 


chairman 
' 
nounced today that 


Hutchin- 
an- 


11.—B. E. 
of the board, 
77 per cent. of 


May 


| Plymouth’s May output already has 


, been sold in advance to dealers, 


meetings 


| 


ie 


The 


projection cails for 26,000 units and 
the unfilled orders on hand are. for wages ia them when the company 


(Continued on Page 7) 


PIERCE 


-ARROW ORDERS 





John N. Willys 


L. A. Miller 


| went into receivership. 


Federal Judge George P. Hahn 
jhas indicated he would grant the 
| application. The payment will 


amount to eee $92.000 and 


FOR MAY YEAR’S HIGH “ * Pes ths Sorters browses 


Buffalo, 
orde 


Arrow 


R. H. Faulkner 


cars must 





BM. sw meee 33 Pierce- 
rs for May are in excess 
of orders for any 
other month this 


year. according to 
Roy H. Faulkner, 
vice-president in 
charge of sales of 
the Pierce-Arrow 
Motor Car Com- 
pany. “This may 
be due partially to 
the fact that 
many people are 
convinced 
prices on motor 
be advanced and are 


| 


placing their orders to be in ahead | 


(C ontinued on Page 2) 


(Continued on Page 8) 


STEEL OUTPUT UP 
TO 31% OF CAPACITY 


Detroit, May 11.—The steel indus- 
try in this section of the country 
has picked up amazingly during the 
past week. This has been due, of 
course, to increasing demand by the 
automotive manufacturers. 

Reports from outlying sections of 
Michigan indicate that many of the 
smaller companies that have been 


that! idle for some time are again getting 


into production. Steel mills are be- 
ing pushed for deliveries, a condi- 
tion that has not existed in many 


(Ce ontinued on Page 2) 
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Detroit, May 1 
announcing a new and larger 


wheelbase of 113 inches and a base price of $505. 
Terraplane special six line, which had 
but the Terraplane standard six 


displaces the former 
au Wheelbase of 106 inches, 


NASH FORESEES 
POSSIBLE NEED FOR 
CAR PRICE RISES 


Wis., May 11.—"“Do you 
anticipate an early increase in auto- 
as prices?” The question, put to 

. H. Bliss, vice-president and direc- 
a of Nash sales, drew an interesi- 
ing analysis of conditions which give 


Kenosha, 


> 


inetor car buyers today unprecedent- | : 


ed advantages in the new car mar- 
ket, 
“Nash prices have not 


advanced 


(Continued on Page 9) 


CONTINENTAL ADDS 
NEW DE LUXE BEACON 


Detroit, May 11.—The Continenial 
Automobile Company, division otf 
Continental Motors Corporation, an- 
nounces a new de luxe edition of the 
four-cylinder Beacon. 

The new deluxe model utilizes the 
standard Beacon chassis. Whereas 
the standard Beacon will be con- 
tinued at the. original list prices 
of from $355 to $395 f. o. b. factory, 
the de luxe models are priced as fol- 
lows: 2-passenger business coupe, 
$425: 5-passenger, 2-door' sedan, 
$440; 5-passenger, 4-door sedan, 
$460 

The new de luxe models incorpo- 
rate a definite array of quality re- 


(C ontinued on Page 9) 





New Essex- y Essex-Terraplane 113- in. Wheelba: Wheelbase Sedan 


1.—Hudson Motor 


Car Company is today 
Terraplane special six, with a 
This car 


is continued. 
| This newcomer, designed on the 
| Terraplane principle of unit-steel 
| construction, is intended for those 
| who want a longer and roomier car 
in the lowest price bracket. This 
new special line is an intermediate 
between the standard six at a base 
price of $425 and the Terraplane 
eight which has a base of $565. 
The engine is the 70 horsepower 
Terraplane power plant, mounted on 
rubber and air cushion supports. 
The clutch is of the oil Cushion type 


}and the transmission has _ silent 
second and synchronized shifting. 
The entire propulsion unit, it is 
stated, including transmission, pro- 
peller shafts, universals and rear 
ixle, has a Capacity considerably in 
excess of actual needs. 

Ihe Hudson engineers have used 
every endeaver to give maximunt 
‘cconomy in this new Terraplane. 
Che mileage per gallon, it is claimed, 


(Continued on Page 2) 


DE SOTO SALES 1,844 
WEEK MAY 6; UP 17% 


Detroit, May 11.—Combined De 
and Plymouth deliveries by De 
dealers for 
week ending 
May 6, showed a 
4.7 per cent. in- 
crease over the 
previous week and 
1 17 per cent. in- 
crease over the 
same week of a 
year ago. This 
was announced 
here today by L. 
iG. Peed, general 
sales manager of 
the De Soto Motor 

For the week ending May 6, 


Soto 
3010 


the 





Peed 


L. G. 
Corporation. 
1,844 


(Continued on Page 2) 


OWENS-ILLINOIS GLASS 
RECALLS 1,500 WORKERS 


Toledo, O., May 11.—-The Owens- 
Illinois Glass Company reports a 
sharp incretse in employment in its 
twenty plants throughout the coun- 
try. The company now is employing 
more workers than at any time since 
the adoption of the Eighteenth 
Amendment, according to William 
E. Levis, president. 

More than 1,500 workers have been 
| reneeg in the company’s twenty 


(Continued on Page 2) 


Quarter New Car Registrations on Pages 10-11 
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Pen 


N ew Terraplane SIX 
On 113-Inch Wheelbase 


Contin tom Pes” STEEL OUTPUT UP 
TO 31% OF CAPACIT 


clesely approximates that given by 
the standard six. Exhaustive reporis | 
received from Terraplane owners, | 
the company assures us, indicate 
ae (Continued from Page 1) 


that Terraplane mileage averages: 
around 17 miles per gallon. The | months. One steel company here is 
qualities of speed, acceleration and! not only running at capacity, but 


hill climbing ability found in the | js placing orders outside for partly | 


Terraplane standard are also pres-| rinished materials to help in meet- 
ent in this new special line. ; d 

A complete line of bodies is avail- ing the demand. 
able at the following prices: four| Steel men here say that ingot 
passenger roadster, $505; business production has now reached a 31 
coupe,, $505; coach, $525; coupe with | per cent. of capacity rate, an ad- 
rumble seat, $555; sedan, $575; con- 
vertible coupe, $575, and five pas- 
senger phaeton, $535. 

The tire size used on this special 
line is 17x5.25. Air wheels with 
16x6 inch tires are optional equip- 
ment at slight extra cost. Color op- | ern steel industry, as well as the 
tions are available as follows: Jet | activity in this field centering 
black, Border blue, Lincoln green,| around Pittsburgh and the Valley, 
Bergundy, Brougham brown, Opal- | is feeling the stimulus of renewed 
escent blue. Additional colors may | demand in a volume reminding op- 
be had on convertible, standard and | erators of the good years before the 
sport roadsters. depression. 


DE SOTO SALES 1,844 {nas conapletely changed. Optimism 
WEEK MAY 6; UP 17% 


is in evidence on every hand. In 
(Continued froin Page 1) 


week before. 
land indicate that the mills there 
are pouring at a rate of 54 per cent., 
which is the highest touched since 
May, 1931. The whole Middle West- 





spite of the normal summer slack- 
ening, the steel people believe that 
business will be on the 
from now forward. 


PIERCE-ARROW ORDERS 
FOR MAY YEAR’S HIGH 


(Continued from Page 1) 


cars were sold by De Soto's national | 
dealer organization. This was the 
seventh consecutive week that the 
De Soto dealers have shown sales 
increases and last week De Soto 
dealers delivered the greatest num- 
ber of Plymouth motor cars in their | 


history. 
“While the upturn in business may 


OWENS-ILLINOIS GLASS first show —— on a widespread 
RECALLS 1,500 WORKERS iis iso having an unmistakabie 


|effect upon the fine car business. 
Our distributors and dealers during 
the past ten days have reported a 
definite quickening of sales.” 


ner. 


(Continued from Page 1) 


plants and in allied and subsidiary 
companies. At the first of the year 
sixteen of the company’s twenty 
Plants were operating, but only on 
below-capacity schedules. Since en- 
actment of beer legislation the six- 
teen plants have been operating on 
a full time basis and four additional | ation and other charges, 
plants have been reopened. ‘against $171,880 loss last year. 


‘A Worth-While Selling Feature 


Whether you sell new cars or used cars, you can get a 
little more if the car is equipped with 


ANDERSON ~A. jax 
Steel ¥ 4 SPRING COVERS 


SPICER 
New York, May 11.—Spicer Manu- 
facturing Corporation and _ subsidi- 
aries for quarter ended March 31 





Standard Equipment on 
PIERCE-ARROW—C ADILLAC—AUBURN—LINCOLN—BUICK—STUDEBAKER— 
CHRYSLER — OLDSMOBILE — ROCKNE — MARMON — DODGE — FRANKLIN— 
LA SALLE—REO. 


ANDERSON MANUFACTURING COMPANY 


Detroit Office: MR. GEO. H. HUNT, 2-244 General Moters Bldg, Detroit, 
Factory: Cambridge, Massachusetts 


Mich. 


ew Essex-Terraplane 113-in. Wheelbase Coupe 


vance of 2 per cent. over that of the | 
Reports from Cleve- | 


upgrade | 


of any price raise,” said Mr. Faulk- 


reports net loss after taxes, depreci- | 
$146,954, 





| FINANCIAL NEWS | 


J PIERCE-ARROW 

Buffalo, N. Y¥., May 11.—Pierce- 
Arrow Motor Car and subsidiaries 
for the quarter ended March 31 
show net loss of $259,505 after taxes, 
depreciation, interest, etc., compar- 
ing with net loss of $193,534 in the 


| first quarter of 1932. 
| 


| N. J. ZINC 

New York, May 11.—New Jersey 
Zinc reports for the quarter to 
March 31 net income of $437,378 
jafter taxes, depreciation, depletion, 
| contingencies, etc., equal to 22 cents 
'a share on 1,963,264 shares of stock. 





| This compares with $591,104, or 30) Jay 


|cents a share, in the 1932 quarter. 
TRUSCON STEEL 


| depreciation, taxes, etc., comparing 
| with net loss of $359,303 in the first 
| quarter of 1932. 


| PLYMOUTH OIL 


| New York, May 11.—Plymouth Oil 
|} reports for the quarter ended March 
| 31 net income of $7,787 after depre- 
| ciation, depletion, Federal taxes, etc., 
|equal to less than 1 cent a share 
; on 1,050,000 shares of stock. In the 
first three months of 1932 profit was 
| $462,291 after depreciation, depletion, 
lete., but before Federal taxes. 


CONTINENTAL OIL 

| New York, May 11.—Continental 
Oil and subsidiaries for the quarter | 
to March 31 show net loss of $2,825,- 
247 after taxes, intangiole develop- | 
ment costs, depletion, depreciation, 
interest and minority interest, com- | 
paring with net loss of $1,872,848 in 
the first quarter of 1932. 


GRAHAM-PAIGE 
Detroit, May 11.—At the request 


lof the management, Graham-Paige 
Motor Corporation stockholders at 
the annual meeting voted to defer | 
action on the proposal to reduce the 


number of common shares outstand- | 
ing. 





GABRIEL 
| New York, May 11.—Gabriel Com- 
|pany and subsidiaries reports for 
| the quarter ended March 31 net loss 
lafter taxes, depreciation and other | 
| charges, $28,865, against $43,465 loss 
| last year. 

MOTOR WHEEL 
New York, May 11.—Motor Wheel 
Corporation for the quarter ended 





| March 31 reports net loss after taxes 
'and other charges $227,578, against 
| $148,175 loss last year. 


og 


| 
| 


NORMA-HOUFFMANN BEARINGS CORPORATION. STAMFORD CONN 








PREUISIVN BEARINGS 


BALL RYLLER AND THRUST 
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SPARKS from DETROIT 


Hudson’s Day 













Buy NOW 
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F. A. Hiter and 
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J. E. Otis, Jr. 
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Chris Sinsabaugh 


Detroit Editor 














HIS IS HUDSON’S DAY in court, so to speak, debutting 

the third member of the Terraplane family, the long 
wheelbased job with a base price of $505 as the bait to arouse 
the buying public to values. 

Which calls to the attention of my public the versatility 
of the company in planning for the immediate future. There’s 
been several exhibitions of this mobility inside the last year 
which seems uncanny in the way Hudson executives seem to 
sense what the public is thinking of and then be able to fill 
the order overnight, you might say. 

+ * 


* 

TAKE IT IN THE CASE of the Terraplane. A year 
ago come July that job came into being in mid-season, which 
is an unusual time in these parlous days. It was received 
with public acclaim, but along toward show time Hudson 
felt the little six should have a big brother, so the eight came 
along. Now, four months later, we get a Terraplane six, 
ger than the original, so now Hudson dealers have three 
strings to their lowspriced bow. 

Out at the factory they tell me this mobility of action 


New York, May 11.—Truscon Steel|is secured by having the leading stockholders in executive 
shows for the quarter $208,616 after positions. 


There are Roy Chapin, chairman of the board; 
President W. J. McAneeny and Chester G. Abbott looking 
after the administration end; Treasurer A. E. Baret and 
Oscar Webber of the J. L. Hudson Company following 
finances; Stuart Baits directing engineering, and Andy Hood 
supervising purchasing. This makes it possible for the board 
to make almost instantaneous decisions as to new products 
and with their own body and chassis plants put the thing 
ever without loss of time. 


+ * * 

IT WAS BECAUSE of this closely working directorate 
that it was possible for Hudson, back in 1914, to spring what 
is said to have been the first inclosed drive sedan and, ten 
years later, to be first to put out a coach at the same price 


/aus an open car, an outstanding performance, 
* o* + 


ARTHUR BRISBANE (he’s a columnist, too), is admit- 


| tedly one of the best boosters the automobile industry has 


among those who write, but statements made in his Monday’s 
“Today”’ have aroused some criticism in these parts. Arthur’s 
thought is to urge the public to buy motor cars NOW, but 
in the next breath he hints mysteriously about something 
that Henry Ford has up his sleeve and which will be out in 


| three months. This seems sort of a wet blanket on the buying 


enthusiasm of the populace, tending to cause prospects to 
hold off their purchases until they see what the sage of 
Dearborn has to offer in midsummer. NOW is the time 


| we’re asking them to buy. 


+ + * 
IT’S NOT H-I-T-L-E-R but H-I-T-E-R and he’s the new 
sales chief of the Stewart-Warner Corporation of Chicago. 


| It’s not an uncommon mistake to slip an “L” into his name 


because the activities of a certain German gentleman make 
H-I-T-L-E-R seem natural. You are going to become more 
familiar with H-I-T-E-R from now on. 

Chicago is off this columnist’s beat, it’s true, but I’m 


‘asking our own Alec Johnston for a waiver so I can tell the 
|customers more about this Frank A. Hiter, whose progress 


I have been watching for a fairly good span of years. Hiter 


(Continued on Page 8) 

SO. CAROLINA DRASTIC LAW 
LIMITING TRUCKS ADOPTED 
Columbia, S. C., May 11.—Gov. 

Blackwood has signed an act limit- 

ing gross weight of trucks to 20,000 

pounds. Maximum length was re- 

duced from fifty to thirty-five 
feet, which was said to eliminate 

j all but two-wheel trailers. 


FISK RUBPER 

Dever, Del., May 11.—A certifi- 
|eate of incorporation of the new 
| Fisk Rubber, Corporation, provided 
under the terms of reorganization 
of the Fisk Rubber Company, was 
filed yesterday with the secretary of 
| state here. 

The new corporation will have 
capitalization of $4,500,000, made up 
of 40,000 shares of preferred stock, 
par value $100, and 500,000 shares of 
common stock, $1 par. 


¢ 
a 
“ 














sion of the industry. 


let us get it ready for publication. 


you commissions. 
Dealers read this page. 








This department is devoted to the interests of the retail sales divi- 
Salesmen, this is your department. 
Daily News wants you to get something from this department that will 
help you in your work on the firing line. 
your own experiences, success, failures to help your brother salesmen. 
Send in your story in the form of a letter, or even a postal card, and 
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Retail Salesmen — This Is Your Page 


Automotive 


It wants you to pass on 


Your achievement or your mistake 


may help another salesman to make sales or avoid errors that cost 


Give us the benefit of your reactions on 
these problems that affect the work’ of your salesmen, the men on the 
firing line, the men who bring home the bacon or don’t. 


CUTTING COSTS TO INCREASE 
VOLUME AND PROFITS 


By RALPH H. BUTZ 
One of the outstanding examples of good management 
in the wholesale automotive equipment field is the Myers 


Accessories Company, Harrisburg, Pa. 


This firm has found 


it possible to maintain sales volume in its various territories 
while reducing selling expenses as much as 40 per cent. 
Every operation has been analyzed for the purpose of effect- 
ing economies without impairing the service to its customers. 


A stock control system has been 
adopted whereby the investment in 
stock has been reduced at icast $15,- 
000, while still carrying an ample 
supply of all items. Credit policics 
have been revised until losses from 
bad accounts have been brought to 
a minimum. 
made a determined effort to solv 
the many problems arising out of 
present economic conditions is an 
interesting story, well worth the 


study of wholesalers who have not | 
| 


yet succeeded in transforming losses 
into profits. 

“One of the first problems we had 
to solve was that relating to our 
selling expenses,” said George Hoff- 
man, sales manager of the company. 
“Our Sales territory comprises eight- 
een counties in eastern and central 
Pennsylvania. To cover this terri- 
tory we employed six salesmen. By 
keeping detailed records of sales 
and expenses in each territory, we 
found that three of these salesmen 
were producing more than 60 per 
cent. of the total business, and that 
in the unproductive territories our 
sales costs were too high to make 
them profitable. In other words, 
the profitable’ territories were 
called upon to carry along the less 
productive ones. Good management 
will not tolerate such a condition 

“These eightee.. counties, exclusive 
of our local territory, were then divid- 
ed into three sales districts, for which 
we selected the three leading sales- 
men. These three men have been 
able to maintain the same volume 
formerly produced by six men in 
the same territories, and the month- 
ly selling expense has been reduced 
as much as 40 per cent. in some 
instances. Y 

“Not only has each of the present 
salesmen become a better producer, 
but they have become more inter- 
ested in their customers and have 
been more careful to note the finan- 
cial changes that are occurring with 
such rapidity as to make the credit 
manager's work particularly difficult 
without the salesmen’s co-operation. 
We have taken these salesmen into 
our confidence and have told them 












NOT AN ADVERTISING EXAGGERATION 
BUT THE UNVARNISHED TRUTH— 


the NEW 


AMERICAN BOSCH 


How this firm has|making collections today. 
e | where the properly trained salesman 


& 


how they can be of greatest assist- 
ance to us in continuing the busi- 
ness On a sound basis. In return 
they are giving us their fullest co- 
operation. 

“Every credit manager is familiar 
with the problems encountered in 
Here is 


can be of tremendous assistance to 
the management. In fact, our 
collection problems have been mini- 
mized to a great degree because 
our salesmen work in absolute har- 
| mony with our credit department. 

“At the beginning of each week, 
before the salesman leaves for his 
territory, he is furnished with a list 
of the accounts he will see during 
the week. On this list we do not 
merely set down the name of the 
;customer and the total amount due 
us. Instead we list the amounts in 
four columns. For instance, during 
the month of December, the first 
column will show the amount pur- 
chased during that month, the sec- 
ond column will show the amount 
due for November, the third column 
for October, and the fourth column 
the amount due for September and 
previous months. 

“When the salesman approaches 
a customer whose account runs back 
into the fourth column he knows 
that no orders can be accepted on a 
credit basis until that amount at 
least has been paid. Therefore he 
makes every effort to collect that 
amount in order that he may again 
sell to that account. 

“Amounts listed in the third col- 
umn are an indication that the cus- 
tomer must be reminded of his 
account if his orders are to receive 
prompt attention. Knowing the 
peculiarities of their customers and 
their problems, the salesmen have 
learned how to approach each in- 
dividual in the most effective man- 
ner. Their success in dealing with 
these collection problems has given 
us just cause to be proud of their 
work. It is not unusual for these 
men to return from their territories 
each week and hand us collections 


(Continued on Page 8) 
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VIBRO-POWER CAR RADIO 


Wire for Broadside 


Write or 


and Dealer Opportunity Factsl 


WESTERS PCRS 
BUGHTEY HiGHER- | 





Buck-Up Your Silesian 
Folder Issued by National 
Used Car Market Report 


BY WALTER BERMINGHAM 


Many of the troubles that now 
beset motor car dealers would dis- 
appear if they keep firmly fixed at 


| 
| 
| 


all times the need of “prospect- 
| preparation.” 
This and other rules in the 


handling of trade-ins are contained 
and presented in a direct, forceful 
manner, in a new leaflet just issued 
by the National Used Car Market 
Report, Inc., Blue Book and Red 
Book publishers, in Chicago. 

Since virtually every new car deal 
involves a used car trade, this in- 
teresting piece of literature, entitled 
“Buck-up Your Salesmen,” contends 
that the importance of “prospect- 
preparation” cannot be stressed too 
strongly. 

Having established this new 
merchandising term, the folder ex- 
| plains that it means the kind of 
| “prospect-preparation” which “in- 
sures acceptance of a reasonable and 


jfair allowance for the used car 
| offered in trade.” Furthermore, it is 
Stated, “prospect - preparation” 


should be practiced “from the very 


(Continued on Page 8) 


Official Ree 


assistant-salesman in 


plane owner. 


Gentlemen: 


up a year ago.”’ 


Lenses 


If you are interested in the profit-making 
possibilities of a Hudson and Essex franchise, 
which guards you against multiple-dealerships 
| and territory-invasion, use the coupon at 
right, or wire us at once for a profit-analysis 


of your territory. 


The Essex Terraplane more nearly 
sells itself than any other car on the 
market. And every Hudson and Essex 
dealer has a loyal and enthusiastic 


Since the introduction of the Terra- 
plane, 506 new dealers have joined 


Hudson Motor Car Co. 
Detroit, Michigan 


UNITED AMERICAN BOSCH CORPORATION—SPRINGFIELD, MASS. | 
EN ue ce ARR RN LEA AN Ne CS RNS a 





‘An Inquiring Reporter Visits 
Some Leading Car Dealers 


ODAY our inquiring reporter finds himself in Grand 

Forks, N. D., and his first visit is to the Dakota Auto 
Company on 4th Street, where he interviews E. J. Senerson, 
president of that organization, which handles Buick, De Soto 
and Plymouth, 

Here’s what Mr. Senerson had to say on fac- 
tory help: “Keep prices where they are and have the 
finance companies operate here as usual.” On the 
prospects for May business he says: “More favor- 
able than May, 1932, for us.” That's what we like 
to hear. 

Then our reporter made a long hop clear down to Pres- 
eott, Ariz., and there he called on Floyd Williams, who is 
head of the Floyd Williams Motor Company, distributing 
Fords to the good folk of that garden spot. Mr. Williams’ 
has one suggestion to the factories, and that is: “Easier 
down payments and easier monthly installments.” As 
regards May business, he is distinctly a bull. He says: 
“Good,” and then adds. “Very.” 

Then, having found business on the up-and-up 
in the Southwest, our reporter took a long jump to 
Spokane, Wash., and called on the Eldridge Buick 
Company, handling that car, on Ist Street. This 
organization could only see “Advertise and more 





(Continued on Page 4) 
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New Dealers to the Hudson and 
Essex Sales 


Organization 


Iludson. They are selling more and 
more cars each week—at a profit! 
Here is a letter which indicates their 
enthusiasm. It was written by J. C. 
Lape, the new Hudson and Essex 
dealer in Troy, N. Y., to the E. V. 
Stratton Corp., Hudson and Essex 
Distributors, of Albany, N. Y.: 


every ‘Terra- 


“We want to tell you how pleased we are that we have taken on the 
Hudson-Essex Terraplane franchise. 

“Naturally, we expected encouraging activity following the public 
announcement a few weeks ago. But developments have surprised us, Sales 
volume developed immediately and interest in the line has been so great 
that we are almost too busy to know which way to turn; in fact, the remark- 
able performance and appeal of the cars develops such interest that it is 
possible to do all our business on a very satisfactory basis. 

**The splendid co-operation of the factory in their advertising program 
and dealer helps, and the personal interest and help which you have given 
as distributors is most unusual and very gratifying to us, 

“We are happy to be on the firing line with you, and wish we had signed 


COUPON --—-—-—--—- 4 
l HUDSON MOTOR CAR CO., DETROIT, MICH. | 
| Centlemen: : 
! Please seod me at once a profit-analysis of my 
| territory and a description of the provisions of the 
| Hadson and Essex franchise which protects dealers 
| against multiple-dealerships and territory-invasion. I 
| Yours very truly, - 
1 Name ~ | 
| Address a a aaa - | 
City aaa ld aa aiiieieieteininatemeas 
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A Horrible Example 


N his recent radio address President Roosevelt referred 

to the need for government help to industry to enable 
co-operation that will stop ruinous practices and competition 
in various fields. Automotive Daily News commented on 
the constructive character of the President’s suggestion. 

It happens that the echoes of the President’s voice have 
scarcely died away before the oil industry decides to point 
the moral of his remarks by supplying the horrible example. 
During the past week the petroleum industry has increased 
its production of crude oil by 265,750 barrels a day to a total 
daily average of 2,648,850 barrels, and the highest weekly 
production in many years. 

As a result, prices for petroleum products have fairly 
collapsed. Gasoline prices are dropping 2 to 3 cents per 
gallon below previous quotations. Pennsylvania crude 
touched the lowest in thirty-five years. There has been 
added to the already excessive amount of crude oil in storage 
another 400,000 barrels per day. The petroleum industry 
today is facing a critical situation. 

There seems to be no question that this whole situation 
has been brought about by certain operators in one of the 
Texas fields, who have run wild on production and sales. 
They have broken all rules of ethical practice and have dis- 
regarded every economic law. As a result of their activities, 
the whole petroleum industry is threatened again. This 
industry for a while managed to hold production on a fairly 
satisfactory basis, but now senseless competition has again 
broken out, and there are positively illegal activities in 
evidence. 

President Roosevelt could not have asked for a more 
perfect example of the need for finding some method of 
forcing co-operation among the companies in one industry. 
It is not exaggerating to say that actual co-operation among 
the companies in the petroleum industry would have avoided 
this new onslaught. Apparently the companies themselves 
cannot be trusted to achieve such co-operation by their own 
efforts. Is it not obvious, then, that some agency must step 
in to keep the whole industry from collapse? And, of course, 
the Federal government is the only agency qualified to 
undertake the task. 

We trust that Congress will act quickly to give the 
President power to help legitimate industrial operators pro- 
tect themselves from the onslaughts of wildcat competition. 
No other congressional activity could be more constructive | 
or do more to hasten revival. 








Electric Power Consumption 


Of all the various factors which show the ebb and flow 
of industrial activity, no other is quite so definite and accu- 
rate in its indications as electric power consumption. Indus- 
try may be said to be powered by electricity, and obviously 
the quantity consumed is an accurate check on just how 
actively industry is engaged in turning out its products. 

Automotive Daily News in a recent issue carried a | 
story, accompanied by a chart, showing the consumption of 
electric current in the first week in May this year. The sig- 
nificant fact about this week’s returns on current consump- 
tion was the fact that they showed a gain over those of the 
same week in 1932. We believe that this is the first time 
since the depression started that any week has shown an | 
increase in power consumption over the same period of the | 
year before. 

In the central industrial district, a territory which takes 
in, roughly, the area bounded by lines drawn from Buffalo, 
N. Y., to Cincinnati and then to St. Louis and north to the 
border, there was a slight decrease from the consumption of 
current in the same week of 1932, but the drop was only 
two-tenths of 1 per cent. This central industrial area 
embraces the bulk of the automotive production for the 
country. The fact that consumption in this district is hold- 








ing practically even is certainly significant. 


' : : 
| Spent many years in the automobile 


| one of the oldest automobile dealer- 


| the trade here for 
| M. Bradford, head of the company, 


| Pontiac sales, 


| Mid-State 





DEALER 
DOINGS 
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CONNECTICUT 








the Ford and Lincoln dealership 
formerly conducted by the Guilbeau 
Motor Company at 190 Gilbert St. 
Albert T. Brothers, former sales 
manager of the Guilbeau Company 
and previously connected with the 
D. W. Flint organizations in Water- 
bury and Wallingford, Conn., is 
president of the new corporation. 
Other officers are Eugene M. Hope, 
vice-president and assistant treas- 
urer; John J. Lee, secretary; Charles 
H. Hurliman, treasurer, and Abra- 
ham Holzer, assistant secretary. Mr. 
Brothers is widely known in the in- 
dustry through his former position 
as sales promotion manager of the 
Willys-Overland Company, which he 








Automotive Twins, Inc., has been) 
formed in Bridgeport to take over) 
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An Inquiring Reporter Visits 
Some Leading Car Dealers 


(Continued from Page 3) 


display ads,” as the one best bet of the factories 
wanting to help the dealers today. But listen to 
what they had to say about May business: “Increas- 
ingly better.” Now, then! 

Our reporter must have been tired with all his hopping 
|about, so he made the next jump a short one, finding himself 
|in the office of the American Auto Company in Seattle, at 
1001 Broadway. This company had a good suggestion to 


|offer the factories, as follows: “Announce increased retail 


prices to go into effect, say, July 1.”’ They also had some- 
thing to say about advertising: “We believe the factories 
should increase the amount of advertising and emphasize 
that values today are greater than ever before and that these 
low prices cannot be maintained.” Automotive Daily News 
has said just that and advised its dealer readers to het their 
customers know that higher prices are coming. The Amer- 
ican people told our reporter that they “anticipate a fairly 





held for seven years before entering | 
the Connecticut dealer field. 
* * * 


The Bradford Motor Company, 
Reo, Cadillac and La Salle dealer- 
ship, has moved from 42 Stone St. 
to new quarters at 172 West Main 
St., where the business has been 
combined with a service station. The 
service business wil] be operated 
under the firm name of Bradford & 
Curtiss, headed by C. M. Bradford | 
and Edgar F. Curtiss. Mr. Bradford 
has long been recognized as one of 
Connecticut's most progressive deal- 
ers, and has been widely quoted on 
his methods of attacking problems 
peculiar to the dealer field. His lat- 
est move is in line with his theory 
that dealers should devote more at- 
tention to service. In the new loca- 
tion his company will sell new and 
used cars and trucks, provide com- 
plete service and sell gasoline. 

* * * | 


“Free Beer With Your Gasoline” 
reads a huge sign displayed by the 
City Line Service Station, Derby, lo- 
cated on the main Naugatuck Valley 
highway between this city and An-| 
sonia. Up to May 10, Connecticut 
was without legal beer, its sale | 
being forbidden until the machinery 
of state control could be organized, | 
but it was perfectly legal to give 
away glasses of brew. 





INDIANAPOLIS, IND. 


Jim Boyd of the De Soto executive 
staff brought the spring sales mes- 
sage of the factory to central Indi- 
ana dealers and salesmen assembled 
here. The meeting followed a 
luncheon at the Indianapolis Ath- 
letic Club. Jones & Maley, local 
De Soto distributors, assisted with 
the program. James Shelley, re- 
gional manager at Cincinnati, O., 
presided. | 


- 7: 7 | 
Appointment of two new city as- 
sociate dealers is announced by E. | 
L. Shaver of the E. L. Shaver Com- 
pany, Nash distributor. The new 
members of the Nash family are the 
Frank S. Feeser Company and the | 
Bradford Automobile Company. The 
former is located in the Fountain | 
Square business district on the south 
side and is headed by Frank S. and 
Charles Feeser, both of whom have | 


| 
| 


business. The Feeser Company is} 


ships in the city. The Bradford 
Company has been identified with | 
five years. H. 
the 


was formerly connected with 


tire industry. 
. 


C. Frank Wise, formerly general 
manager of the Marmon Motor Car | 
Company’s sales branch here, has | 
been appointed sales manager of the | 
Buick division of the Central Buick 
Company, Buick and Pontiac dealer, | 
according to announcement by R. C. | 
Cohn, head of the company. H. E. | 


* . 


Stout will continue in charge of 


*_ * @ j 
Lou Leventhal and H. E. Burke | 
are named as incorporators of the 
Auto Company, Inc., 
which has opened a used car store 
at 1142 North Meridian St. Mr. 
Leventhal was formerly a dealer at 
Bloomington and recently has been 
connected with the sales staff of 
Jones & Maley, De Soto distributors, | 
a connection he has retained. Mr. 
Berke, a local business man, is mak- 
ing his debut in the automobile 
business. 





26-30—Chicago. 


| 28-Sept. 


good month, but largely on low-priced cars. The volume in 
the medium-priced field is poor, and we do not expect 
improvement immediately.” 

And to finish up his day our reporter took to 

the air once more, and from Seattle hopped over to 

Bismarck, N. D. Here he interviewed M. B. Gil- 

man, head of the M. B. Gilman Company, handling 

Dodge and Plymouth. Mr. Gilman has definite 

ideas on what the factories can do to help right 

now: “Advancing prices would put us in a rising 
market that might stimulate the slow purchasers 
and give us a more legitimate profit.” 

Our reporter asked Mr. Gilman what he thought of con- 
sumer advertising and how it could be improved. Here is 
what he said: “Too many worn-out adjectives, until the 
appeal is gone out of advertising. The old Dodge Brothers 
advertising, ‘Dependability,’ “New Beauty, New Comfort, 
Old Dependability,’ were about as powerful as possible. We 
need radio out here in the wide open spaces, where news- 
papers never reach.” On May business Mr. Gilman was not. 
very definite, but he glanced over toward his used car 
department and remarked: ‘Factories will have to devise 
some method of getting into the used car situation in con- 
junction with the dealers. They can hardly expect dealers 
to continue to carry such a burden indefinitely.” 


Next Week’s Question 


Next week our inquiring reporter is going out with a 
new question. Perhaps he will drop in on you; he will if 
you want him. But why wait for him? We print the ques- 
tion. below. Let us have your opinion on this vital topic: 


IF THE USED CAR IS A PROBLEM WITH 
YOU, AS IT IS WITH MOST DEALERS, WHAT 
IN YOUR OPINION WOULD BE THE GREAT- 
EST CONTRIBUTION THAT COULD BE MADE 
BY THE FACTORY OR ANY OTHER SOURCE 
TOWARD SOLVING THIS USED CAR PROB- 
LEM? 

GIVE YOUR OPINION ON THIS MATTER. 


ee. 
ents 


In- 








| Calendar of Coming Ev 


' 
MAY | 
11-12—Cleveland, O. Industrial Conference, | 
Case School. 
20—Newark, N. J. Annuel convention 
New Jersey Automotive Trade As- 
sociation, Newark Athletic Club 


JUNE 
Annual meeting of Na- 


OCTOBER 
Paris, France. Twenly-seventh 
ternational /.utomobile Fxhibhit. 
2- 6—Detroit, Mich. National Mctal Con- 


rrAce 


2- &€—Chicago. National Safety Congress. 

5-15—Paris, France. Internationa! Auto- 
mobile Salon. 

12-21—London, England 


8—New York. Twenty-scventh 


tional Automobile Chamber of Com- International Automebile and Mo- 
merce. torbort Show. 
12-15—Boston, Mass. National Association | 24-28—Chicago. Motor and Equipment 


Manufacturers Association, National 
Automotive Maintenince Eyposition, 


eighteenth 
Convention 


of 
annual 


Purchasing Agents, 
International 


and Informashow, Hotel Statler. Herbert Buckman, manager. 
2-16—Chicago. American Oi] Burner As- | 24-26—Chicago. American Petroleum In- 
sociation meeting, Stevens Hotel. stitute, meeting. 
16-13—Louisville, Ky. American Automo- | 27-28—Chicago. National Standard Tarts 
bile Association meeting. Association, convention, Stevens 
18-July 3—Bordeaux, France. Automobile, | Hotel. 
| nautical and aeronautical show. 30-Nov. %—Chicago. National Standard 


Parts Association, trade show 


NOVEMBER 


American Society of Me- | 
chanical Engineers, meeting. 
| 


26-30—Chicago. American Scciety for Test- | __ Chicago. National Battery Manu- 
ing Materials, meeting, Stevens | facturers Association, fall meeting. 
Hotel. (Date to be announced jater). 
JULY Pa - ° 
. (—Chicage.. American Air Races, Mu- REPORTS APRIL GAIN 
nicipa irport. , 
10-14—Chicago. Automotive Engine Re- Syracuse, N. Y., May 11.—J. F. 


O’Connor Sales Company, 1641 East 
Genesee St., Pierce-Arrow, Stude- 
baker and Rockne dealers, recently 
issued a statement for the month of 
April showing sales of twenty-five 
new cars and forty-one used cars. 
The service department, in charge 


of Mel Potter, reports that the same 
|month as ahead of any month since 
April, 1930. 


So- 


builders Association, meeting. 


16-18—Chicago. National Team and Motor 

Truck Owners’ Association, thirty- 

first annual convention, Palmer 

House. 

AUGUST 
24—Chicago. Ghiccge 
Automotive Engineers, International 
Automotive Engincering Congress, 
Palmer House. (This meeting will 
be wide in scope to take in the *®c- 
tivities previously covered in the 
summer ineeting and the aecroneu- 
tical meeting.) 


ociety of 


SEPTEMBER 
—Chicago. American Chemical 
ciety, meeting. 
20-22—Atlantie City, N. J. National Petro- 
leum Association, Traymore Hotel. 
21-22—Chicago. National Association of 
Motor Bus Operators, Congress 
Hotel. 


11-15 


CLASSIFIED ADVERTISEMENTS 
THE AUTOMOTIVE DATLY 
NEWS BRING RESULTS 


IN 
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I if most automobile sales executives knew 
what most New York retailers know about The News... 


The News would be first in automobile advertising, too! 


a 
THE [fa N EWS, New York’s Picture Newspaper 
which has the largest circulation in America, highest family coverage in the New 
York market, the highest attention value of any newspaper for advertising, and 


the lowest milline rate in New York. 
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CATERPILLAR ADDS 
DIESEL “75” TRACTOR 


Peoria, Ul., May 11.—The largest 
and most powerful tractor in the 
Caterpillar line to be known as the 





| 


“Diesel 75” has just been announced | 


by Caterpillar Tractor Company. 
This tractor is the result of eight 
years of extensive research in Diesel 
engine design and nearly two years 
of testing Diesel tractors in the field. 

This new tractor is powered with 
a six-cylinder, valve-in-head Diesel 


| 


engine developing 80 horsepower at} 
the drawbar and 93 horsepower on | 


the belt at 820 r. p. m. The 
has a bore and stroke of 514x8 inches 
and is similar in design to the Cat- 
erpillar engines that introduced the 
Diesel tractor two years ago. It has 
a seven-bearing statically and dy- 
namically balanced crankshaft, force 
feed lubrication to all crank shaft, 
connecting rod, wrist pin and rocker 


engine | 


| 
| Simple starting by means of a Ben-}| 


| adjustable controls add to the ease 
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H. H. MOSS WINS 
WELDING MEDAL 


At the annual meeting of the 
and | American Welding Society, held re- 


{ 
arm bearings, large capacity air} 
cleaner and fuel filters and positive, | 


| dix drive actuated by an auxiliary 
two-cylinder gasoline engine mount- 
} ed on the left side of the block. 





Eight speeds—six forward 
'two  reverse—are all controlled| cently, the Samuel Wylie Miller 
through a single gearshift lever and | Medal was awarded to H. H. Moss 
provide working speeds ranging | of New York “for his achievement 
from 1.7 to 5 miles per hour. A|in the application of fusion welding 
|v" dash affords full visibility, and|and oxy-acetylene flame cutting.” 
feed lubrication to al] crankshaft, 


and comfort of operation. |the American Welding Society for 

The “75” weighs 30,550 pounds| Meritorious contributiens to the 
and has a ground contact of 3,515 | Science and art of welding. 
square inches All transmission; Mr. Moss is an engineer 
shifts are carried on heavy anti-| service of the Linde Air 


in the 
Products 


each having 30 plates and a friction| of problems on the use of oxy- 
surface of 1,980 square inches, Extra| acetylene welding and cutting. 
heavy, heat-treated cast steel | More recently Mr. Moss has been 
sprockets are employed and double| giving careful study to advanced 
idlers are held in position by cast | developments in oxy-acetylene cut- 
steel yokes enclosing tandem recoil 
springs. 








(Continued on Page 8) 





ANOTHER sales point for high compression heads 





FASTER PICK-UP 


OU CAN get under any prospect 
with a car that steps out at the traffic 
That’s why the high compression 
head on your ’33 demonstrator is such a 
big sales help. And that’s why you'd better 
to see that Mr. 
Prospect gets just as much fun out of the 
car on which he takes delivery. 


lights. 


make it your business 


high compression—strong! 


High compression is an easy enough 
By squeezing the gaso- 
Jine tighter in the combustion chamber you 
get more work out of every drop. 
proved engineering principle that’s so sim- 
ple some people find it hard to believe. 


story to get across. 





‘s skin 
Two cars, identical except for compression 
ratios, were tested for pick-up on a 
level road. The car with low com- 
pression accelerated from 5 to 45 miles 
per hour in 18 seconds. The high com- 
pression car reached 45 miles per hour in 
If seconds ... that’s 22% faster acceleration 





Sell him the long haul. You can honestly tell your 
customer, “For economy’s sake—take the 


high compression head and use Ethyl.” 


There’s just one sales fact . . . but the 
whole high compression story is just chock- 
ful of good sales-meat. For all the facts 
write to Ethyl Gasoline Corporation, 
Chrysler Building, New York City. 


It’s a 


They get it all confused with high 


speed, and high test, and high cost. 


The real dope is that high com- 
pression engines use less gasoline. 
They require Ethy] (it’s no secret 
Ethyl costs a few pennies more a 
gallon), but actually save money on 





Ethyl fluid contains lead. © E.G. C. 1933 





Production— Engineering —Factory 


Edited by Herbert Chase 





BAITS TELLS OF ENGINEERING 
~ IDEAS BUILT INTO TERRAPLANE 


On the occasion of the Jaunching of the new Essex Ter- 
raplane special six line, with its 113-inch wheelbase chassis, 
Stuart G. Baits, chief engineer of the Hudson Motor Car 
Company gave Automotive Daily News an interview, in the 
course of which he outlined the reasons that led his organi- 


friction bearings. Steering is accom-| Company and in the course of his | 
| plished through dry-plate clutches! work has been engaged in a variety | 


zation to put out the Terraplane models. 


The ideals that governed the Hud- @ 


car 


of any one who saw and tried the | 


jcar. Strength, roominess, economy 
and appearance were other qualities 
that the engineers were instructed 
to strive for in designing the car. 

“Hudson has facilities peculiarly 
| well adapted to the designing and 
| building of a car complete in its 
own plants,’ Mr. Baits pointed out. 
“We have our own body plant. With 
'such complete facilities we could do 
anything we pleased. We could 
build any kind of a car we chose 
unhampered by traditions or obliga- 
tions, so we decided to design and 
build our new car, exactly as a 
bridge or an airplane is built, on a 
single set of blue prints, produced 
by a single set of men in our single 
unified plant, 

“When we got down to work we 
found our problem reasonably sim- 
ple. We wanted superior perform- 
ance. Well, performance is the in- 
evitable result of more power per 
pound—a higher power to weight 
ratio. That meant either a more 
powerful engine or less weight. We 
chose to have both. We chose a 70 | 
horsepower six-cylinder engine. By 
making every pound in the chassis | 
do structural duty we were able to | 
'dump overboard between 
| 500 pounds of weight. 
| “Instead of building our body like | 





* 
| 
son engineering department were to| 


produce a giving outstanding | 
performance, performance that | 
would catch and hold the attention | 


N. Y. SAFETY GLASS 


LAW EXPECTED TO 
AID GLASS TRADE 


Toledo, O., May i1—The New 
York state law, signed by the gov- 
ernor Monday, requiring motor 
vehicles to be equipped with safety 
glass, is expected to result in a large 
increase in business for the Libbey- 
Owens-Ford Glass Company here. 

Effect of the New York law here 
will be apparent soon in increased 
orders for safety glass from auto- 
mobile manufacturers, it is believed. 
The safety glass division of the 
Libbey-Owens-Ford company has 
become one of the largest of the 
company. 


Ed. Note: Early reports from 
Albany, N. Y., gave the impression 
that the new safety glass law signed 
by Governor Lehman of New York 
required the use of safety glass in 
all vehicles operated in the State of 
New York after January 31, 1935, 
and in all buses after January 1, 
1934. Later information clarified 
the provisions of this law which 
reads that all cars manufactured 
for sale in the State of New York 


400 and | after January 1, 1935, and all buses 


manufactured for sale in the State 
of New York after January 1, 1934, 


!a@ separate box and setting it on the | must be equipped with safety glass. 


| chassis, we are using a unit steel 
|body as part of the whole car 
structure. 
steel body is just as fundamental 
a part of the whole car as the 
frame or the axles or the springs, ! 
j}and it is structurally joined to the| 
frame by a sheet of steel and by 
the cowl] structure and body pillar 
anchorages which serve exactly the 
same purpose in this car as do the 
reinforced concrete floor-supports 


and columns in a skyscraper. | 


“In working out the power-to- 
weight ratio of the Essex Terra- 
plane, we aimed for the same ratio 
as is secured in an airplane. You 
|can move an automobile if you have 
;}one horsepower to every thousand 
}pounds of weight, but it will not 
pick up and get away and climb 
| hills in high gear with such a ratio. 

“Then there is the factor of 
;}economy. This is secured by hav- 
jing less dead weight, consequently 
lless fuel is required. Furthermore, 
the engine is getting less wear since 
it is using only one-third of its total 
energy instead of one-half. This is 
| conducive to long life and freedom 
|from repairs. All of these factors 
| were combined in our conception 
and execution of the Terraplane 
idea.” 


BRIGHTER SALES OUTLOOK 
SEEN IN AKRON, OHIO 


Akron, ©O., May 11 (UTPS).— 

Brighter skies and a better feeling 
lin business circles are given as the 
| causes for the rather remarkable in- 
| crease in new passenger cars sold in 
;Summit county, including Akron. 
| Up to Apri] 25 there were 264 new 
|ears sold as compared with ninety- 
| five new cars sold during the entire 
month of March. 

During March only 865 bills of sale 
were filed with the county clerk, 
indicating sales of both new and 
used cars, while up to Apri] 25 there 
were 2,295 bills of sale filed. 


CLASSIFIED AD\ 
IN JHE ALL OMOLIVE 
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The Essex Lr narod 


Vehicles now in operation and those 
placed in operation before January 
1, 1935 and 1934 respeclively, would 
not be required to instal] safety glass 


as a prerequisite of registration after 


those dates. 


CONCOURS D’ELEGANCE 
HELD IN FRANCE 


One of the interesiing develop- 
ments in the world of fashion and 
style in France has been the hold- 
ing of a series of what might be 
called beauty competitions, but 
which the French call Concours 
d'Elegance, in which prizes are given 
| for the best ensemble of a woman 
| entrant and an automobile. Women 
lof fashion, leading actresses and 
|Jeading personages in the world of 
fashion enter these affairs. Lead- 
ing dressmakers design the costumes 
and automobiles are finished with 
particular color schemes for the 
gown. 

Recently at the end of the season 
at Cannes, one of these Concours 
d'Elegance was held. Among the 
cars which won were the following: 

An Hispano-Suiza with the body 
| in pale blue green and almond green 
|} fenders with leather top to match, 


An eight-cylinder Delage done in 
ivory with maroon fenders and 
An- 


prnteqnen tanger decorations. 
other Delage was finished complete. 
ly in periwinkle blue. A Renault 
coupe was done in black and green. 

Plans are now being made for an- 
|} other Concours d'Elegance to be 
held in Paris at the end of June. 


NEW DISTRIBUTORSHIP 
FOR NASH IN DAYTON 


Dayton, O., May 11.—A new dis- 
tributorship for Nash cars has been 
appointed here. J. R. Sollenberger 
and William Winters, who have 
been associated with Nash Motors 
for several years, recently devoting 
their time to buying and selling 
used cars, have opened the Triangle 
Motor Sales, located at 301 East 
2d St. 











THIS DEALER BOOSTED SERVICE 
OPERATIONS BY GOODWILL 


By JAMES R. LOWELL 
Officials of the Miller-Knuth Chevrolet Company, 18th 


and Howard Streets, Omaha, Neb., report that unusually | 


satisfactory results are being obtained from an indirect or 
good-will advertising project aimed at Omaha youngsters. 
The project was in the form of a miniature airplane contest, 
open to all boys and girls in the city 18 years of age or 
younger, and, although the contest was closed only a few 
days ago, a noticeable increase in business, especially in the 
service department, has been noted by the company. 
Hundreds of parents of youngsters ° 3 
who entered the contest have re- | that 
marked to the service men concern- | the automobile 


it will work just as well with 
dealer. Not only 


ing the worthwhileness of the con- | does a project such as the miniature | 


test and the fun their boys and | airplane contest bring crowds to the 
girls got out of it. showrooms, build up a good mailing 
The contest was announced |list and stimulate business immedi- 
through the Omaha newspapers and ately, but it means business for the 
posters set up in the company’s | future. 
showrooms. Information also was 
xiven out at Omaha's recent Empire 
Exposition where the Miller-Knuth 
company maintained a booth. 


PRODUCING TRAILER 
Council Bluffs, Ia.. May 11.—The 
Giant Manufacturing Company has 


The project really was divided 
as. Srateliina’ : started the manufacture of a cot- 
— en ae Oe me tage camp trailer which they intend 


1. The boy or girl whose miniature 
ship traveled the longest distance. 

2. The boy or girl whose miniature 
ship stayed in the air the longest 
time. 

3. The boy or girl whose miniature 
ship was the most complete as to 
detail. (This ship did not have to 
fly.) 

Attractive prizes were offered in 
order to assure the largest possible 
number of entries. The first three 
main prizes were a trip to the 
World’s Fair at Chicago with ex- 
penses paid, $15 in cash and $10 


distributing on a national scale. The 





in cash. More than 4,000 boys and S a 
girls entered the contest, and thirty- prey R A 
tive additional prizes consisting of me 
tools and small cash awards were BIE 9S o, 
given. oo 


Regulations were drawn up by the 
officials of the company for the con- 
test and these were carried in the 
company’s advertisements in the 
newspapers, on the posters and on 
special printed literature given out 
at the Empire Exposition and at the 
company’s headquarters where a 
special contest department was set 
up. The regulations were: 

“1. Each boy and girl entering the 
contest must enter their name at 
the Miller-Knuth Chevrolet Com- 
pany, 18th and Howard Streets, and 
signify their intentions of entering 
the contest. 

“2. All ships must be lettered. The 
top or left hand wing must carry 
the name Miller-Knuth Chevrolet 
Company and the top of the right- 
hand wing must carry the name 
Chevrolet. 

“3. All ships entered in the con- 
test shall be available for display 
purposes at the Ak-Sar-Ben Empire 
Exposition. 

“4. All ships when completed shall 
be taken to Miller-Knuth Chevrolet 
Company. 18th and Howard streets, 
and they in turn shall select such 
ships as they want for display pur- 
poses at the Ak-Sar-Ben Empire 
Exposition and other ships shall re- 
main on display at the Miller-Knuth 
Chevrolet Company. 

“5. Entries can be made at once. 
Both as to intentions of entering 
and bringing in the completed ship. 

“6. The closing date of entering 
shall be not later than Wednesday, 
April 5. 

“7. Each ship at the boitom of the 
left-hand wing shall contain the 
owner’s name and on the bottom of 
the high-hand wing his address and 
telephone number. 

“8. Each boy or girl shall be avail- 
able on Friday, April] 7, for trial in 
contest, and each of the winners in 
their trial contest shall be available 
on Saturday, April 8, for the finals. 

“9. These ships entered can be 
made entirely by hand, or materials 
can be purchased for the Construc- 
tion of such ships.” 


1 
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KEY CITY SALES 
MAKE GOOD SHOWING 


(Continued from Page 1) 
trict agree that 
weather robbed them of many sales, 
enough to have put the month 
| handsomely over Jast year. They are 
confident that May will bring a rush 
of orders sufficient to break last 
| year’s record. 

In Philadelphia passenger car 
sales in April totaled 1,846 this year 
gainst 2,013 in 1932. The drop 
| of 167 units is expected to be caught 
lin May, which has cpened most 
auspiciously. 
| Pittsburgh dealers registered a 
| moderate increase in April passen- 
|} ger car saJes over the same month 
jJast year. The total this year was 
1,162 against 1,043 a year ago. Spring 
|business is developing very en- 
couraginely and dealers in the Pitts- 
burgh district expect in May to get 
| the reflection of better business in 
ithe dominating steel industry. 


| 





as a 











| trailer has running water, electric 
lights, refrigerator, kitchenette, heat, 
|cooking equipment, toilet and bath 


facilities, two full sized beds and nu- | 


merous other accessories. 






Mr. Miller believes that automo- ee. i - F se" 
bile dealers are missing out on an on ch gv? ait st gasbio® ny 
effective advertising plan by turn- ab ‘ qv ~ esd easom™ 
ing over their entire advertising ap- som « Hts pet yer 
propriation to the ordinary type of ° b 
“Buy me now” copy. Other busi- pe eme 1D 
nesses have used the indirect plan gut e - ests 
ef goodwill advertising to splendid oo 2°, of tHe 
advantage, he says, and he thinks oe 


ADVERTISEMENTS 
MOTIVE PAY 
KiEstij 


CLASSIFIED 
IN 


Al T¢ 
ee 


ee 





Collins & Aikman Corporation 


unseasonable | 


Reasons 


7 


Hudson-Essex Exports Show 
_ Big Increase First 4 Months 


Detroit, May 11.—Hudson-Essex are Switzerland 
exports for the first four months of |4uStralia, Mexico, 


| Hawaii.” 
1932 showed a fine gain over the | 


' preceding year. Orders now on hand | DEALERS ORDER 11% 
ee de ent ane ne ae | OF MAL OUTPUT SEI AT 
| 26,000 VEHICLE UNITS 





Spain, Norway, 
Venezuela and 
1833 were 72 per cent. better than 
for 1932, in spite of the fact that 


|} month of May last vear. 
Hudson-Essex exporis began 19 
show a gain over 1932 figures right 


at the beginning of this year For (Continued from Page 1) 
the first three months the increase 
» le € P 
'was 45 per cent. over the first approximately $10,090,000 worth of 
cars, 


quarter of last year and the fine ex- 
port business done during April has 


| announced 


by A. vanDerZee, general sales man- 


Weekly sales figures as 
' 


boosted the percentage to 72 per ' ’ 
as Se - e first Pca ager of Dodge, show Dodge dealers 
| months . ; i; retail deliveries for the week of 

eens : : May 6 to be 3,551 units. Of this total 

Commenting on the excellent situ- | ; - 
ation, Allen Germann. export mana a Tee Samer peeing case, 
oe of tie Mite Mot ~ Cc “~11440 Plymouths and 311 Dodge 
bende ie a a _ . ae trucks. ,Retail deliveries made by 
} nee oe gains are sprea Dodge dealers this year to date are 


| well over the countries of the world, 
ithe brightest spot of all South 

Africa, which has had the biggest 
| increase. We have sent 300 more cars 
|so far this year to South Africa than 
we did up to this time last year. 
|} Other countries showing a fine gain 


: } 29 per cent. higher than for a like 
is | period last year. 
CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 





why low-pile 
Mohair Velvet 
is this year’s 
Number One 
Upholstery 


Cc Ss . 
we A : asc 
10 easy irb c 
<0} ao che so mp FF der™ 
siet yers- so? pe 
. 4sP9 \ mee re? we To 
ies pas Hols * 
e et v 
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200 MADISON AVE., NEW YORK CITY 
Makers of Ca-Vel — Velvets of Enduring Beauty 
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CUTTING COSTS TO INCREASE 
VOLUME AND PROFITS 


(Continued from Page 3) 


ranging from $500 to $800 for each 
territory. 

“There has been much argument 
pro and con regarding the advisa- 
bility of allowing salesmen to make 
collections. The real point 
can we make collections 
promptly and at a lower cost with 
salesmen than in some other man- 
ner? I am frank to say that I 
know of no other way in which we 
could handle our collections at so 
low a cost and at the same time 
retain the good will of the cus- 
tomer.” 

Mr, Hoffman emphasized the fact 
that net profits are not the result 
of a large volume of business, but 
of business that is engineered for 
profit. “We must think less of what 
our competitors are doing and ana- 
lyze our own operations to know 
exactly what we are doing,” he as- 
serted. “If we know that a customer 
is a hazardous credit risk, it is best 
to treat the account as such, even 
though every other competitor is 
willing to carry the account. We 
must deal with facts and be fiim. 
When you know that you are right, 
you should act according to your 
knowledge instead of temporizing 
in the hope that you may be able 
to evade losses. 

“Whenever we are considering a 
new service or new lines we want 
definite figures on which to base a 
decision. As an illustration of what 
I mean I might mention the present 
competition for battery business. A 
number of our customers have told 
us that they have not bought bat- 
teries from us because another dis- 
tributor calls on them each day with 
a battery service truck, places bat- 


teries on consignment, and if they | 


are unsold within several weeks he | 
replaces them with new ones while | 


is this, | 
more | 





we place no merchandise on con- 
signment; secondly, our figures on} 
possible sales are sufficient proof | 
that the cost of such service makes 
profit impossible.” 

Mr. Hoffman then pointed to the 
new stock control system adopted 
during the past year as another 
means of reducing operating ex- 
penses. With more than 14,000 dif- 
ferent items of stock, it is quite easy 
to make costly errors in purchasing 
unless there is a system of control 
whereby the movement of each item 
is recorded. 

This system of stock control is 
based on the use of a visible index 
record system. A separate card is 
maintained for each type of mer- 
chandise, a total of more than 14,- 
000 cards. These cards are placed in 





drawers, lying flat, with only the 
lower margin, about ‘4 inch, show- 
ing. On this margin is typed the 


name of the article for which the 
card serves as a stock record. Ap- 
proximately 100 cards can be placed 
in one of these flat drawers. Being | 
arranged in alphabetical order, and | 
with a visible index, it is possible to} 
locate the record card for any item} 
in two seconds. 

When opened, each drawer also 
serves as a writing ledge, and the 
cards being flat, all entries can be 
made without removing the card 
from the file. This arrangement 
makes it possible for one clerk to 
maintain the stock records, do all 
the billing and other clerical work 
besides. 

Every item of merchandise re- 
ceived is entered on receiving slips 
by the receiving clerk. “In the office 
these receiving sheets are checked 
against the invoices. The merchan- 
dise received is then entered on the 
|stock record cards. Sales from 


he takes the old ones back to be stock are entered on the cards from 


re-charged, 
do the same thing, but we will not 
add this service. 


We have been asked t0| the sales slips, a slip being written 


in duplicate for every sale. As each 


In a the first place, sale is } entered on the record card, 


New Sales Ideas for 


Dealers and 


Two hundred 


and 


Distributors 





sixty issues of 


Automotive Daily News in one year 


will give you more selling ideas 


than you can get 


many times the cost. 


anywhere else at 


In addition 


you get Car registrations, truck reg- 


istrations quicker 


other published source. 


news of the industry 


business men can 


than through any 


You get 
daily when 
act on it. If you 


want to keep on your toes, do what 


the leading dealers and distributors 


are doing 


regularly. 


AUTOMOZIVE 


Send along your paper and 


Name 
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getting 


! 
Charge 





this paper 


DAILY NEWS 
350 HUDSON STREET 
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months. 


» $2 for three 


the items sold are deducted from 
the previous balance of stock on 
hand, showing the actual inventory 
at all times. To assure absolute 
accuracy at all times these records 
are checked against the physical 
stock at frequent intervals. 

Mr. Hoffman explained the ad- 
vantages of accurate stock control, 
saying: “Without definite informa- 
tion as to the rapidity of movement 
of the various items, it is not easy 
to determine the exact quantities 
that should be purchased. Before 
we used this method we found that 
our inventory was not properly bal- 
anced; we would have excessive 
stocks of some items and be short of 
others. Now, when we are purchas- 
ing material, we look at these rec- 
ord cards and note how many units 
are being sold over a certain period. | 
This enables us to order the exact 
quantities required, meaning that 
we are able to reduce excessive in- 
vestments on slow-moving items. 
We have not only been able to re- 
duce the capital investment by a 
substantial amount, but our stocks 
are better balanced in relation to | 
sales, making it possible to give | 





better service to our customers.” 


Buck-Up Your Salesmen 
Felder Issued by National 
Used Car Market Report 


(Continued from Page 3) 


first contact until the car is finally 
delivered.” 

The booklet frankly presents the 
situation among many dealers, due 
to overlooking the value of “pros- 
pect-preparation.” It says: 

“Dealers complain. Their sales- 
men are losing deals. They don't 
close enough profitable business. 
Salesmen work up deal after deal 
to the buying point; cars demon- 
strated; appraisals made; hours, 
days, weeks of time spent in de- 
velopment. Then deals collapse like 
a house of cards. No wonder dealers 
are dissatisfied, and salesmen, too. 

“Any one can sell cars at a loss 
and throw away the new-car profit 
on used cars. Many have done it; 
many have gone out of business. 

“But now high allowances are 
doomed. Dealers are checking up 
as never before. They know what 
is necessary. They're now willing 
to apply the remedy. 

“No dealer today can afford to 
pay for unprofitable business, but 
he can afford and is anxious to pay 
good money to salesmen on deals 
that mean reasonable profits.” 

The spirited folder devotes con- 
Siderable space also to a di=cussion 
of used car appraisal service from 
the standpoint of personal experi- 
ence, stability and facilities, 


MILWAUKEE APRIL SALES 
TOP MARCH; TRUCKS UP 


Milwaukee, Wis., 
car registrations for Milwaukee 
county for April totaled 750, as 
against 467 for March, bringing the 
total new automobiles registered in 
Wisconsin to May 1 to 6,466. 

April registrations for this year, 
however, failed to reach the 1932 
April figure of 856 cars, as was 
originally anticipated. New truck 
registrations in Milwaukee county 
totaled 55, as against 39 for March, 


May 11.—New 


SPARKS from DETROIT 


(Continued from Page 2) 





and J. E. Otis, Jr., the new vice-president and general man- 
ager of Stewart-Warner, have made Alemite history, and the 
turn of the tide apparently has put the two of them high 
in the councils of the parent corporation, S-W. 

+ . * 


HITER HAS GROWN UP with the automobile industry. 
At the age of 20 he had the state of Kentucky for the Ameri- 
can underslung, following this up by taking on the Hender- 


son, 


famous for its kerosene carburetor. 


Followed a year of 


wholesaling Kokomo tires in Kentucky and just before the 
war young Hiter became a car dealer in Memphis. 

Coming out of the army, he joined Alemite in 1919 
when it was under control of Bassick, first as assistant sales 


manager 
continuing under Hayes MacFar- ; 
land. He then became sales man- | 
ager in 1923, while Otis became vice- 
president of the unit. Shortly after 
Stewart-Warner took over the busi- 
ness. 

Then the Otis-Hiter combination 
got down to business, setting up 
that much-talked-of national dis- 
tribution system whereby several 
thousand stations throughout the 
country are doing a major lubricat- 
ing job for the nation. 


Otis, who now holds the portfolio 
of vice-president and general man- 
ager of the Stewart-Warner Cor- 
poration, came originally from the 
Union Carbide Company, after 
which he was president of the In- 
land Metal Products Corporation of 
Chicago before becoming Alemited 
in 1923. 


H. H. MOSS WINS. 
WELDING MEDAL 


(Continued from Page 6) 


ting, particularly in the fiéld of 
flame machining, in which process 
an oxy-acetylene flame is used for 
cutting, boring and shaping metal 
parts in a way similar to the ma- 
chine tool operations used for fab- 
ricating metal parts up to this time. 
The preliminary results of the in- 
vestigations in flame machining 
were presented in a paper read be- 
fore the American Welding Society 
last year. 

Mr. Moss has been very active in 
the affairs of the American Weld- 
ing Society, American Bureau of 
Welding and the _ International 
Acetylene Association. He is also 
a member of the American Society 
of Mechanical Engineers. 


CHEVROLET SALES UP 
IN UTICA, N. Y., AREA 


Utica, N. Y¥., May 11.—Chevrolet 
sales in the Utica area showed a 
healthy increase last month over 
April, 1932, it was announced at one 
of a series of zone meetings at- 
tended by about seventy-five dealers 
from Mohawk Valley and the Utica 
section in the Hotel Martion on 
Friday night, May 5. Used car 


prices are at a low point and both 
master and standard models of the 
Chevrolet have had a fine reception 
here, it is said. Plans for May and 
June in the sales end were made. 





under Carl Overton and?— 





| WILLYS- OVERLAND ASKS 
COURT PERMIT TO PAY 
30% OF BACK WAGES 


(Continued from “Page 1) 


no objection is raised by tax collec- 
tors because taxes are a first lien 
against the company. 

This 30 per cent. payment will 
bring the total of back wages paid 
the workers to 70 per cent. of the 
total wages due them. Two other 
payments, each 20 per cent. of the 
back wages, previously were made. 


TWIN COACH CO. REPORTS 
FIRST QUARTER PROFIT 


Kent, O., May 11 (UTPS).— 
Despite the general business depres- 
sion the Twin Coach Company, 
Kent, made a net profit of $78,228 
during the first quarter of the pres- 
ent year. H. G. Taylor, treasurer 
of the company made the announce. 
ment and showed that the net 
profits for the corresponding period 
in 1932 were $50,280. 

Mr. Taylor declared that during 
April the company delivered a fleet 
of twenty-five trucks, representing 
two separate orders. The company 
is now making eight coaches for a 
firm in Jacksonville, Fla., and de- 
livered twenty-four to the same 
company during the first quarter. 
He declared that all company offi- 
cials are highly optimistic of the 
future. 


VIRGINIA SETS DATES 
FOR LICENSE REDUCTIONS 
Richmond, Va., May 11.—Car own- 
ers in this state are permitted to 
take out licenses on July 1, at three- 
quarters of the full annual license 
fee. On September 1, they can have 
licenses at one-half the annual cost, 
and on January 1 at one-quarter the 
yearly fee, Postponement of the 
deadline for licenses from April 1 
to May 1, because of the bank holi- 
day, did not result in moving up the 
quarterly rate. 


NEW GARAGE GROUP 

Clinton, Ia., May 11.—James E. 
Green has been named as president 
of the newly incorporated Clinton 
Automotive Garage Association un- 
der articles filed with the secretary 
of state. The organization is to in- 
clude owners, foremen of repair 
shops and service station managers, 


THIS PICTURE shows a number of the new Terraplane sixes coming off the production line. This new 
113-inch wheelbase model has been in production for some time to meet dealer orders, which have been 


coming in for several weeks 


_ eee 


> 
—————— 








NASH FORESEES 
POSSIBLE NEED FOR 
CAR PRICE RISES 


(Continued from Page 1) 


he said, “but it is apparent from the 
steady growth of orders ever since 
the bank holiday and from the re- 
quests for rush deliveries we are now 
receiving, that alert motorists all 
over the country do not intend to 
be caught napping and to miss their 
chance at values never before avail- 
able. 
“Commodity been 


prices have 


steadily increasing. Material prices | 


are also advancing. Tire prices have 
gone up. Cost of finished steel has 
increased from $2 to $3 a ton, and 
further advances are anticipated.. 

“As commodity prices increase, the 
cost of materials entering into auto- 
mobile construction goes up. Manu- 
facturers have been working on close 
margins for months. Many cannot 
continue to operate on these margins 
in the face of increased material 
costs. 

“The improvement in general bus- 
iness, brought about by rising com- 
modity prices and renewed business 
confidence, and aided by the up- 
swing of the stock market, has re- 
leased some of the pent-up pur- 
chasing power of the country which 
business uncertainty tended to hold 
back. 

“If this condition continues, it is 
quite evident that we must look for- 
ward to an increase in automobile 
prices. 


“The thinking people, who need 
new cars are thoroughly convinced 
that they will never be able to get 
as much automobile for their money 
as they can today. They are simply 
anticipating the trend of the times 
and are buying motoring satisfac- 
tion at a whale of a discount.” 


HUDSON USES LOCAL- 
NATIONAL HOOK-UP IN 
PRESENTING NEW CAR 


(Continued from Page 1) 


dent McAneeny, Chief Engineer 
Baits, General Sales Manager Ches- 
ter G. Abbott, Sales Manager W. R. 
Tracy and Advertising Manager 
William A. James, all of whom spoke 
before microphones in Detroit. Each 
of these men told the meetings the 
activities and plans of his own spe- 
cial department. 

At the conclusion of the broad- 
cast, the dealer meetings were re- 
sumed with an exhibition of the new 
Terraplanes, which will be on pub- 
lic display Sunday, May 14, when the 
general announcement will be made 
through the daily newspapers. 


AUTOMOTIVE PLANTS | 


IN CLEVELAND AREA 
GIVE WAGE BOOSTS 


(Continued from Page 1) 


and the plant. The announcement 
intimated that a further rise in 
salary might be expected. 

At the same time the National 
Steel Company of Ecorse, Mich., an 
automotive supplier, announced that 
it had added 300 men to its pay 
roll to begin a reconstruction pro- 
gram that will cost $250,000. This 
company now employs 4,000 men 
and has been operating at full 
capacity since April. 


GREAT LAKES BOARD 
TO MEET ON MAY 18) 


| 


Cleveland, May 11.—The Great 
Lakes Regional Advisory Board, | 
whose membership includes approxi- 
mately 2,000 representatives of in- | 
dustries located in Michigan, Ohio, 
New York, Pennsylvania and In- 
diana, will meet at the Cleveland | 
Hotel, Cleveland, O., Thursday, May | 
18, to discuss economic as well as | 
transportation conditions and prob- 
lems. 

This will be the thirty-fifth 
regular and tenth annual meeting 
of this board, and the election of 
officers for the ensuing year will 
take place. J. W. Montigney, traf- 
fic manager, Cleveland ‘Tractor 





Company, Cleveland, and president 





| mailed 
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of the board, will preside at the | 
meeting, and W. J. Chisholm, traf- | 


fic manager, Woolson Spice Com- 
pany, Toledo, O., will present the 
report of the nominating committee 
for the election of general officers 
and members of the executive com- 
mittee. 

In addition this will be an inter- 
esting meeting, due to the fact that 
it is the first meeting held since the 
adoption of the plan to include a 
broadening of the activities of these 
advisory boards, and also the 
cussion of President 


| proposed railroad legislation, 


Reports based on questionnaires 
to industries in this terri- 
tory will be presented, giving the 
best possible information on present 
business conditions, and the prob- 
able outlook for the second quarter 
of this year, Reports on iron and 
steel, automobiles and parts, grain 
and grain products, cement, sand 
and gravél, stone and petroleum will] 
be among the important industries 
reported on by the committee chair- 
men. 


SPARK PLUG ORDERS GAIN 


Detroit, May 11.—A. C. Spark Plug | 


Company had more unfilled orders 
on hand May 1 tnan at any time 
for the past two years. The com- 
pany added 200 men to its pay roll 
during April, bringing tota] to 2,500. 
April sales were 40 per cent. ahead 
of April last year and 100 per cent. 
above March. 





dis- 
Roosevelt's | 


3 MONTH NEW CAR 
REGISTRATIONS 


| New York, May 11.—First quarter | 
j mew car registrations for 1933 with | 
comparative figures for 1932 appear | 
on pages 10 and 11 of this issue. This 
is the first publication anywhere of 
| combined new car registrations by 
| groups and states for the first three 
months of this year. 
In the comparative table for 1932, 
ithe listings of Cord and De Vaux, 
|} which were then in production, are | 
| shown. Austin registrations during | 
| the first three months of 1932 were 
included in the miscellaneous col- 
umn. To get a correct comparison 
lthe Cord and De Vaux figures shown 
|/in the 1932 tables should be added 
| to “miscellaneous” and the Austin 
registrations should be deducted. | 
| The Auburn group totals should be 
| disregarded 
| The revised listings for Austin and 


| 


| 
| 





| miscellaneous for the first three | 
months of 1932 are as follows: 
REVISED 1932 
| Austin Misc. 
PO eee errr 1 2 
MUSEU. civcccseseeses 3 
1 MPRMTIBOR. cccccvecesece ie 1 
[CQAlLOrnia .cccoccccess 44 263 
CNN =. 6 accéecsscns ° 1 68 
|Connecticut ......... oa 13 
|Delaware .....cccccese 12 | 


| Delaware 


The 


Florida 
Georgia 
Idaho 
filinois 
Indiana 
lowe 
Kansas 
Kentucky 
Louisiana 
Maine 
Maryland 
Massachusetts 
Michigan 
Minnesota 
Mississippi 
Missouri 
Montana 
Nebraska 
Nevada 

New Hampshire 
New Jersey 
New Mexico 
New York 
North Caroling 
North Dakota 
OT er reer 
Oklahoma 
Oregon 
Pennsylvania 
Rhode Island . 
South Carolina 
South Dakota 


seeeeee 


eveeeee 


| Tennessee .... 


Texas 
Utah 
Vermont 
Virginia 
Washington 
West Virginia 


new 





follows Hudson-Essex tradition 
by employing latest type... 


BENDIX 


For 








9 
vevveuse 10 DL WUMOOMEEE cocccevesesce 2 129 
peoeeers 1 Ol WEG vsvecesedise 1 3 
feveecKi és 9} District of Columbia.. 9 
exer eens 6 164| Totals ee ane 1947 
covcvccce oe 49 | - 
viene » 4 25| *Including Cord and De Vaux. 
oocsoeve 1 6 | 
cy 1 %)CONTINENTAL ADDS 
° 6] 
6a 9 
eatin : 16! NEW DE LUXE BEACON 
2 44 | 
4 67 | (Continued from Page 1) 
‘ on 
’ " | finements which will satisfy dis- 
9 95 icriminating purchasers. Among these 
peeks 1 15|new features are included: 
sence 3 6} A complete variety of new colors 
1} and striping combinations—genuine 
2 2 mohair upholstery—parcel compart- 
152 | ment in the dash, robe rail, foot rest, 
seeeee 1 2/ grained walnut instrument panel, 
seevece 9 288 | rear window curtain, grained walnut 
views sae 3 7| garnish mouldings, ash tray (on 
see eeeee oe 3} sedan and coach models only), and 
péeveces 4 99! fully adjustable front seat on the 
iethees 6 3 | four-door sedan. 
seeees 1 25 The new de luxe mode) Beacons 
Cosccees 17 159 | will be sold by both Continental 
isueeee 3 11| dealers and terminals, as will the 
eens 4 .. |standard Beacon models. Conti- 
1 4| nental dealers now have a full line 
pears 1 10| of cars to sell covering 96 per cent. 
kk 10 20 | of the entire automobile market. In 
oene 14 | addition to the standard and de luxe 
cseubees ia 1| Beacon, the line includes the six- 
Liveones 12 14/ cylinder flyer, starting at $450, and 
« §& 51)| the big, Ace line, which lists upward 
‘iueeeex 2 11 | 


from $725. 


TERRAPLANE 


Safety 


BRAKES 


Drive, Bendix “Controlled” Power Brakes and 


HE new Terraplane has Bendix Brakes. In 


employing this famous stopping equipment, 
Hudson-Essex engineers have repeated their often 


demonstrated faith in Bendix Products. 
Previous models of both Hudson, Essex and 


Terraplane motor cars have invariably featured an 


impressive array of Bendix automotive compo- 
nents. Today, Bendix Startix, Bendix-Eclipse Starter 


Bendix Automatic Clutch Control add their defi- 


nite sales appeal to that of the cars which Hudson- 


Essex offers. 


Bendix is proud of its part in enhancing the 


performance—and thereby, the saleability—of 


these and a great many others among America’s 


foremost cars. 


BENDIX PRODUCTS CORPORATION 


401 Bendix Drive, South Bend, Ind. 
(Subsidiary of Bendix Aviation Corporation) 
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NEW PASSENGER CAR REGISTRATIONS FOR FIRST 
































































































































| Pied 
eS i s-] ~ > ot 3 3 fs $ a 
Make of Car : a 4 E 3 3 3 3 a ‘ 2 Z 2 3 § i+ g 3 § 2 3 5 g 3 
ei eis 18/8 |e 1s /B1/8s 19a 18 | 3/879 | 812 a pia): 12/83 /8) 8 
aj-2 ela i/sigigi2isl2lelF(/Elelilelalalelelal2e]/2]2is 
Chrysler Group | 221 70| 525) 4151/ 588) 783; 95] 810) 361; 94) 3590) 1722; 533] 358, 968/ 399, 206) 683! 1602] 1917; 667;  93| 2372) 120) 348 
~ Chrysler {21 4 30; 362 47 65 22] 60} S25) 1; 296; 91; 44] 15, 82 23; 788} 162] 147, TC ~ 148/—«10)——(<isé«D 
“De Soto | 5 8} 20) 484 26 65 9} 29, 16| 2; 411; 228, 24] 17; 60,19] 13; 58,105 j 167; 32 3} 181, 8 #7 
~ Dodge | 3 26 161; 851; 108! 163 2] 140; «46; 19} G61; 281; 117] 48; 226 158| 38} 107; 324] 633; 108; 21; 427) 27; 58 
~~ Plymouth { 152 32} 314; 2454; 407) 490) 62 | 2222; 1122) 348] 218} 600) 970; 450 61; 1616; 75) 261 
Ford Group | 303; 99| 685] 3279) 446) 35 144] 1046; 243; 89, 2954, 1369) GIG] 431 626; 670; 188, 542 1353] 2536; 675! 226 1706 143, 465 
” Ford an 99| 634) 3228) 439; 346, 144] 1039; 239) 88; 2897; 1367; 612] 430) 624 666) 188| 537, 1335{ 2516; 664; 225; 1689; 142; 463 
ag 2) j a4 4 °&2}| 8 is 20; lj ay a}tiYD 2 
Gen'l Mot. Group] 958, 308, 1568/6981) 1045, 1621) 425] 1896) 1055, 171) 6411) 3035) 1703] 958; 1681) 1410} 559, + 1933| 4484] 6256) 2419 838) 4420] 359| 1017 
~ Buick | 41 36; 57; 779; 101; 195 38] 146 83} 5j_ 713) 165, TL 75] BI 60} 61; 138, 486] 470; 172; 30; 271; _ 32; 58 
~ Cadiliac | 1| | 1{ 108; 7; 18) 4] 7 ql |  H Gea OCU CUD TSC Cti 
~ Chevrolet —s|_— 837,216 1426] 5118, 788, 1031) 294] 1519, 827, 1148/4045; 2318) 1358] —748|—:1455, 1235] -353|_—«:1473| 2868] 4201) 1856, 741; 3386, 236, 766 
“La Salle ai | + 7 38 19 aj i3—Ctit i ( lltCCC“(C HYCC‘( 6 aj —SCis|SCiYCT SC a 
“Oldsmobile | 8s 1912} 292 28 76, 25] 37,37 8548} 191; SY 27, S38} 39] S27, S76) 280] += «476; 1137) S200; ~—SC|SsCT 
~ Pontiac | 37) j 5| | 340) 107; 234; +765) 1021; 265; — ~ 748i «137 
Hudson Group | 16 12; 9} 454) 67, 78) AT] 9G, 8| 236; 204) LIB] 62| 53| 29| 42| 89) 314] 444) = 68; 4, 150) 14) 22 
~ Essex | 15) 10; 8 363; +60, «Tl; =17f BOs BYFSséd94) 181) 100] )~S57, S48, SiG] (ss 89]S:—é‘CA:C«COCDGG YY) 3GD)SCCiB}SSSC}SCt«éBYSC*«a SCD 
_Hudson = alias Ge el 2: .  §| ~ 3]. 15) +48) + +84) +10) i) 23) re 
Studebaker Group] 33} 21} 23] 826,75, 92, ZY 39} S| S| S| 303) 78] 61; 133) 52| 37,122, 346] = 287; 15) 19,231; |S 
— Pierce-Arrow | 1 || 32 4 7 } 22) a 30 CU CT YC 7 | m | i 
~ Rockne {18 17, 16} 447 31,35, Of 17 19} | 2i2; 175,53] 34] 983, = 38} S20} ~—Ss 1s J 211 63} 15; 114, #215; 30 
~ Studebaker | | } SS { 50} 2 31) | 285 24] 26) 37| | | | 31 #9 20 
Willys-Ov'd Group] 26,13, 16,257) 4929) TT 8} 252; 120; 50] 30! 56, 23| | 85} 73] 53) 72) 6; 119, 93 3 
_ Willys (25) 13,14) 246) 45) 8} TY 515 B22) 17] 45] 28) 54,9} 88 TY 6| 108 =68| S37 
Willys-Knight | 1 2) il 4 1| 2 ‘ l “= a 
Non-Affili’d Mirs.] | | | | | | 
_ Auburn | 3) SCS] s84) 20 eS 6) al] 6, CY Tl tC Citi‘ YSC!C‘*SK 1, 26 5} 8 
__ Austin | 3 | 103) 3 ty 3H LE aC CCS 6| es ee 
_ Continental | ee ee HM es I GC et ee Od $e Dy | 6 , ae 
Franklin | 1 jf 6} 5} 113 jy a | dj Sf 4 2 me fF & | | £. 
_ Graham a 3 9 226517 86 2] 28} 28}, 384 TY 12} 20, 87103] 130) 32) 1; 95) 5) «a4 
Hupmobile | LO 1; 116 13 14 2| 7 12 | 116; 30} 6] 7 22 3 | 16 82| 67], «4j—ti‘é](COi«é‘édw#t#O#*;~‘«ét;Y;~té‘iéR 
_ Marmon | od | 2 ae ad | 2 1 7 | 3 _ 2 aw ae eo Sd | Ck 
_ Nash | 3 2 17] 205, 29, 35} SY, 4 5184} 27; tS] 25; 22; Ty 47, THA, 8 
_ Packard | 5 7 177, BB 40; 13] 6) ST 2, 8586} 8B| 4 mz! a) oe [er 
tev | 2 # 59 7 17) | 7 <a | |] | 1 *5s)llUlUlUD UT aw TS 
~ Miscellaneous | 27| 18) 11| 4| 1| 3} 3} 2 3 62| 1| | 9} 1 1 
State Totals | 1616 526| 2875, 17065, 2374 3121, 725] 4418; 1841! 392] 14763) 6963) 3161 | 1949, 3628, 2677; 1102; 3587, 8726] 11979] 4232; 1204) 9348) 700! 1981 
3 
oo 4 gilel2 
Make of Car 8 a j 5 3 ¥ 
4/s |gisi{3|{g 
4 |. a 3 ° 
z~i/e]/2@;/;6]65/6 
Auburn Group | 14 5| 3} 344 64 34 1; +43 18; 7 235; —:102) 6 | 10,25 21 9) 4s; 118; 74) 4 | 125 9 
~ Auburn {im 5) 3} +336 +61; ~—=«33|=Si=«éiiG]s=Si‘<“~iRYSC«édGYS*‘i!SC«i AY SCéH,CiCGYSSC«iCStC(ié‘iSCYCsCié‘i SStCSC«CdS7BU_C:CS _— a cn Min 12 
~ Cord Be eT ae eee ee Se i UN, Aaa ay CRY ate ae 1 
Chrysier Group | 262; 93|__-255|_ 3580, 533|_ 638,74] = 596; 416, GY 2586) 1298, 453] 337; 607) 273|_— 193; 472) 1318] 174) =a 91) a _ 128, 302 
__Chrysler_ irs mee “64, «BS B) 723) 100; 113; ; sa) 114] 89) Bf 555] 172, 634 35/125) ~——40 31,104,297] ~=—«410]_—«191|_—S Bi S 269,22, 8B 
“DeSoto —s«f~—=s26,-—s—=i2B,StCi«i|SCS728]—SCsC«S|_SC«dQO)SC«iYSCSC|SC«S]CSCSC*«iYS~Cié«éKSSAYSCO*C‘éS 8 aI 35 TT 70| «30 6 SCiG7—«s5B] 58,78], 13; 
~ Dodge __! 39, 28, =~ 78|~=«B76~—S«130'—=«133, «AY —S76|_~—=C*TAN|~—SsA] GAG] 254) 157] ~—S93]_—S—«éSA| = 63; 129, 330) 424) 140; 23) +486, 35, 40 
~~ Plymouth | 133: 39) 119 1253 264° 272) | _178| —31|_—«834|— 544) 174 | 174] «61 93 172 533) 419 296) 52) 1012) 6% 148 
Ford Group | 325, 56, 737 2253, 826, 233; 75] 753; 638 136, 922 1277, 484; S74) 474) saa 208, 389, 953] 1155, 630, 202; 2045, 196, 9155 
~~ Ford | 323, 53733, (2140-826 ~—«225; += TL] =~ 740; ~—«626| ~—«2136| «853, 1264, 482] 572; 467, (343, + ~—«204, S385,“ O11] 1069; 620,200) 2019{ 196, 750 
~ Lincoln “| ££ Ff €iw i. tf f wooeeeteg#et ws f sf 7 2 a 4 42 6 10 #2 26 5 
Gent Slot. Groap! 1081) 337, 1374) 8277, 1564, 2027, 497] 2206, 2070) 274) 8038| 4059, 2033 | 1698, 1532, 1474, 774 2517|_ S401] 6453; 3170, 777; -1913|_ 499; 1606 
~_ Buick 110i; 56-98] 1420,‘ 233" ~—«307|_~—-92) + _233' +203, «28; 945,50, 136) 142) 115, 12a) 118) 184) 934) 707, 310, 31, 561| —«2,—«106 
_ Cadillac {13S} S823), ss10—si]SCédACCYC*édS,s«C30]~S*—=—‘;SCT]~SC,SCé]SCidS)SC*«‘i SSCdSCCSsCiGSCsCy;SCT]_—C—=C‘CSC“‘<‘ $TSC#SOY OO] CSO 
_ Chevrolet | 855] 234 1196, 5411) 1124 1116) 291] 1734, 1610| 223] 5117| 3005 1545] 1304) 1236, 1215) —-435|_—:1926, 3041) 3922) 2246) 723, 6122 360; 1300 
_La Salle a 3 CUFF sj il; 10 } ij CB] 2) iT 4 14) 1692] TT ; 44 2 
“Oldsmobile | 28 (18 11| 399, 55 129, 28) 26 16) | 734| 268, i2ij  63|_ ae 6 ae 455; 729, — | 1a) 406, ~=15| «2 








Pontiac 64, 683; +136 2077 #467) 183| 141/ +19) 904) 392 2i7] 173) 127 ~ 128) 7911  77i| 346, +11) 721! 61 + —128 
Hudson Group; 30,18; B_— 536,105) THA} 74; 9 565, 312, 163] 111) 129; = 103) = 113 1242 ia 3; 375, ty 
_ Essex 1 a er, S| 86) MYST BIT] CTD] TO|—SCiH,SC(tCS:SCSTNSC«T|_—SCSASYBTA| CNOA} 275| 8B 
“Hudson | 6 411) 2) 235 34, 59/31) +5| (191) 95! SIf 41) 33; 5) 26) 64, 228) 3711 +70; + +1) +100) 9.~«2 


























Studebaker Group; 54, 38|__—23|_ (1474120, 175,18] 73,68, 872] 354) | 86] ANT], GG, ~—176, «= S58] = 425| 231) 42} 396) 89] 
~Pierce-Arrow | _ | vf oO 8 mW af oO 13 | 57 8 2) 4 4 2 #3 16 Oy 33 +7 «21 So) 38 
“Rockne {16 ‘ii | a nis el 6] i 34 Ta ion 14, -20)~=SC«H,St=C=iSSSCiSCiYSCH,SCi‘it SSC:CSC«éiYSCaS‘CéiGLSC‘éS 
Studebaker: { 38 27) 22) 1143, 128,10) —«57|_—=«122| Ss SCSTA|SC«293]~—TS)~SSCB,:SC~«AY=“C«*‘CK@~O#«*SS|:*#OCUSA| SOL) (205, 201, + 32] 285,31], 48 

564, 22, 148 


Willys-Ov'd Groupi G0, ae 73\ 23] —G2|_—SM|_—«sA8| G87] 371] AL] ~—«133,_—132|— 40} 32] ——i07|—s8Oj BAN) 30; 564i 
Willys-Overiand| 55) 6 ~~—~<5|~—~«254 «1341 62) as 55, . ss —— 350) aT “120,120, —— a 93; ii] 18i| 2 = 26; 499, 16, 188 


Willys-Knight | 5| 3} ) 109 #13) 11 i} a 21) 13) sh so14)~CSOYSC=«<SC“‘i«i‘iSSCtC«i|St*é«i 
Nl . , poe et ar es * 








oe 





Noo-Affili'a Mfrs} = {| | | | ] mi - “ 7 l “| | —— 
_DeVaux | 2 3 a 244i 3) ia) s=«*StCitiYSSC*édCSCSC«éd AY | 3 4 4 ; st a Sy | ___20/ mm. 
Franklin 4 | 1| 2} 16} = [8 | 4 2 ap 4 &42+4 3} 13; 36) 2| ae |__ 16 we 

_ Graham _—| _ a 3; -56|_—:104 ; | 86,38) : 353| a) 2a) —a3i—Sti—iéiYSC*«‘i SSCS] ] 330) 110) 8] 185}C a 
“Hupmobile 5 ae 222, *=«14])—~SCt«C | _ 39) 6) 2 zi 48 258] 22 | 11 28) 17 3) 46, 139] 626; 69) 123,5—~C«‘ YSt*C«C 
a ea sat ty ati “ si 6a — 1 a oo tf DT aw om f- | oe ae 
Nash | 7 25] 86,524; Ti 10815] 381i 9|_—19]_—=CSO|—S—CBO|_SCS YP S41 ~—S«C«iB|SC«éiSSC SSCS | ~S8O|_SsCA|_—S3B]_— 248] 8 i 
_Vackard {_12)_—«_—=«S S210) —«10)_—=STB|_20J_—aBi_—33|__—*sa_—sam|_ 82) 16) 4) 17) 14) 23’ a7|_is2) 149, 37] 3)_~=S«0)_-—S—isS|_Ss 
~ Reo — i os CCC SCY é i 6 inet 44 sj gytiEC (‘SO OCTCCSHYCsE = ae : 4 8 

| a 7 6 


alee a 
Miscellaneous | 4) 7 | 205, 45/ #46 da) 14 2) S| 108) 23° oy 6| io 2 5} 14 38) 48; 25: 
State Totals | 1898, 591| 2496| 18649, 3591; 3735} 768) 4176) = 561| 15602 aii 3547, 3042; 3153; 2394) 1509). 4166, 10291| sso 5528, 1200; 14466, 969, 3023 
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THREE MONTHS OF 1933 BY GROUPS AND STATES 






















































































































































































































































































































£ | © ; @ z B | ~ 
> o e = _ 

7/F lel ¢ | = a | : i Bigi»yis| 3 3 

Make of Car g £ 2 | s > | & & c A oe a e g S z & pa s ~~ 
G) | o o © ¢ 2 & | © £ © S 

> = B S 2 eee oe S S oe § = § a 4 E te v 8 ° 3 8 3 

© os | sizigs & z o o = © © s © 5s | 2 = & 2 & & 

; z Zz | | & } 6 be te ~ i el} ole le = = e a A) o 

Chrysler Group | —_34|_‘124|_ 1841|_ 108 7139| 620, 93] 3406, 874) -322| 4077] 355] 264 == 158| 505| 1755| 152| 78| 734 547| 539) 744) 108, 464, | | 48,297 
~~ Chrysler | 1| 6| 236; 10) 720) 67] 8] 277; 38; 9; 455; 33,2] i) ~=—«39} “215; =} si] SiS CS] 40) Ss] ~—«id'-SC«SD 4310 

~ De Soto =~=©6>0|——si|—siéSY:Ctéd‘SSCOYC—C=“‘é‘éi‘YL:C(‘é YB} BYSC8HT] 35] 0] 285) S| 9} 4 21; G68 14 4 G67 35] 28 50| 8 34 3872 
Dodge | 2} 23) +~=—«-353 27; 1592; 112; —=«15] 704; «299; —«80|~—=«a937 43; 47] 36) 75; 325; 18; 16, 177; 134] 142; 197; 24) 121; 10292 a 

“Plymouth | 1102} 70} +4251; 413; 62] 2068; 502) 193; 2400 } | 107) 370) 1147| 111| 53| 437) 327) 329; 443) 66) 240, 29823) 

Ford Group } 68} 159] 1319| 121) 4037; 757; 105] 2115; 783] 273) 2565; 177| 346] 138) 436| 2339! 119| 70; 765, 496] 412| 569) 74) 563). | 39,994 
_ Ford | _68| 159; 1301/ 120) 3958) 749; 105| 2090; 781; 270; 2532; 174; 346 138, 432) 2323; 118] 70; 760; 492] 408, 567; 73|  556| 39553 
~Lincén | | | 18) #2«»21| 7 #&2+8 | mo 2 3 3 4; 16 5| 4 4 2| 1| 7 441 

Gen'l Mot. Group| 145| 371| 5351| 281) 15564, 1838! 268] 6158} 2945| 529| 8562 725, 788 | 366| 1342| 7315| 324| 210| 1865| 971] 808; 1784) 254) 1428) | 113,703 
Buick | 26, 29) 566 19/1988, 84; S21] «442; «159; 36 «859 87; 47] 19) 44) 424; 30, 19, 103 91] 42) 156; 31) 123)  9e14 
“Cadillac |  2|  #«| 72; + «| 238; 3) &««4| 60; 15) | 86 3 rot #w 2a (3 | §§ yy «FTC 7 923} “s 

“Chevrolet | + ~+(°92| +—-273| +3313, +226, +9965) 1530, 202| 4512) 2434) 420) 5823/4911 680 | 292| 1160 6154| 258 - 144) 1458; 651] 650| 1231| 192; 949] 82343; 

~ La Salle | a oe 2 138| a “e064 | lH TT) 8a 4, —«683 
Oldsmobile | 5| 24; 319) 6; 962) 35) 10, “317; «58 18; 5277) 19} 15] 18} = 40} «129, «12; —s«13| 55} 8B]S27| «106 | — 85| «5586 

~ Pontiac _ | D| —«41|_ 1024) 28] 2273] 180 ~ 781| 275; ~—«54| (1204; 120; = 46137) ~~) +~571| 20) 33) 241! 131] 85}  267| 24) 260; 14354 = 

Hudson Group | 1; 19} 206 2} 727) = 92 6] 304, 38; 25) 448; 27) 36] 10; 50| 115; 29) 26; 108! 37] 43; 153; 21) 74 5,220 
“Essex ss : 18| 174) —«|sCT]iYC(‘«é‘iK‘YC;COUC«sétC@G GY” 34) 24) 399) 23} ~ 33] 9| «47; +105) 27; 24; 100, 26] 41; 127; 19; 63; 4484 : 
“Hudson i 2Cll})S ti Q,ti‘(‘<‘i‘iY]éCéSCé*ddQtOHOUC+*ST]:CO~é‘«é:~Ct*é«CSB| qi yj @ Ff 3t FH weayTdhhetlhhhhlUrDlC SULCUS Ce 

Studebaker Group| 10; 48|_—-369|_— 12) 1157/44) AN] 439|—67|_— 36451; 49] AA] 42) 55/256) 15] 10) 79] 86] 44) 139} 19) 93 l 7,137 
‘Pierce-Arrow | 1 2; «26 | a a a a | a) a es | es | | | es | ee ee 
~ Rockne  —s|_—s3|_—s28|_—s«183|—S | 328) 32) 7] 259] 25] S10) 250] = 13/ 8} 380] 30}:«:174|~S]SCi|sSsAG| S44] S20) 3B 549 
Siudebaker _ _ 6 16; _— 160, 5] 732) 12; S158] 38S] 172| 28} SS] zi 25] TSG] S3| 82} 40] 15] ——53}__—'10|_—S—38|__—3 220 

Wi'lys-Ov'd Group] 44 4] 87 2} 553/ = 12 7] 252; = 26 = 13) 209} S15] SIS] |S 38} 59] 4] SG] 3] 45] 9S 5| 31) | 2,937 

~ Willys cae st 39, i407; 12) YAS] 25) a 200; 15,1346} S38] 58} Sa} SiS] S30) 438) S52} ae 2739 
~Willys-Knight | =| 1s} —Stiés|:(i(‘éczw|tt*O!®™®™!OC~*TSCOC~é‘éCNSCOCOC;«4(f~téi‘i’:tSCS! 9| i ee — eens 

Non-Affili’d Mfrs.| ] : | | | || | | ‘ | ] ee te 8 ee | ] Nl 

~ Auburn ft 4} oy | 8H 877 Te ee ee ee | 6 2 4| 3} | 6| 652 ~ 

_ Austin || i | aj ej 1) @& wy | of ~~ |) (BOY) hf hfe hhh] CY CO | S| 103 z 
“Continental | | |S} fH I i es ee ee . om | Ta eae | 2] | 3 Cd | 148 a 
"Franklin | | 2a], ET . a 307, Ct” 
~ Graham ft 5} 81) | 345)  °# 5] At 145, Bf 19) 156) 1 3] = 5| 15} 50} 15) 4) 24) 264 18) 27 3| ~ 83} 2029; 
~~ Hupmobile I | ay 7 aga} | 66) a iz, 8] |S}, YS si8 | 35} ~=«:1379 
Te ell 
Nash | 11| 100; —s«|_S—CiAA| S15] SSS] 100]_—S 17] 8] e8] aj} |S], 36] 13) 8] A296 

_ Packard ty 103483) 0) | i129; #8 «=©6©6Sh «61%; ”~CtC“<C‘CSY:C‘( YC C8CCYCi]CTYCidAY( YC Ca 
Reo | ; 5} 27 2) 144 3; C«atYsi CS 2a, 4 rf yfyf hmy!lhCUCTY 3| 8| 1| 3| 589) 

“Miscellaneous [| |  #£| #79, #«<51; 42) £4 20} ; | 48) 2| _f| 2 @ | 6 1 oa a 397| 

State Totals | 268; 756; 9667} 632] 31155| 3508} 497] 13231| 4783| 1258, 17179, 1402| 1574] 734] 2575,12036| 676, 416| 3691) 2272] 1923; 3602| 490, 2848; 229026 

t £ g|v g mn 
sizié | s a | 3 < eiel./8] 3 3 
Mcke of Car an e|& | a PI2i ais S H 
SEE é|s e| ¢ e\e|¢ 2 |3| 8 . é 
2/18 e| § : \e\8|é 7i/$ielel ze] & 
zigz Zz 7% |z £|@ lsiele 5 =e ]|e]4 = S 
Auburn Group | 1) 16,133; 3) 447; = 30 2] 182; —8|_—A2} 195; 7) 58} 22 SH}, 0) 45] 27) 9 5 (68 2815 
{ "Auburn we rile a 119) ellie __2f 16, ol ) 12) 185] 17 +5) 3 ec a aw 41] 25) 78, GG, 2645 
. Cord is 14) ) 70) _— ~ 1 10) | | 1) i ; os 41 2 1| 1! 2! 170 
Chrysler Group | = 134| 1624; 58} 65007; as 71] 2772| 506) 264) 3658; 410) 150] 159) = 1099; 65, 73) Ti4| 538] 356, 793; 157) 43%) 39,145 
Chrysler | _ 22 -27|_—«a77|_—_—«*'2|_—*1232|—*102)_—=sALYSCAG|~—SiA|—SCSG|_—SC1| SG] S423] 280, «G—SSB|s«Cd:A|_—«d7 | =~ 7H|_S150, 31) 973 ; 
De Soto | SSS —«240)~—S—«i|~=S=i4S] SDH] SC«CDYSC|—STH|_~—SCSA|—«GON|~—=«é3|—S A] 26]_~— 4B] 150] |B} 122) OT] 30} 148), 83|_— 7103 : 
_Dedge st _—«iS ae __ 350, 17|_ 1020] 126) Swill | 516) 186] 46, 628, —«68;_~—« AS | —«42)_—«:119/ 305/26, 23]_:182 9211) 182) 35|_ 114) 9101 ” 
~ Plymouth | (23), 557] 26: 1810/ 191) 33) 878) _151| _111| 1308) 143| 57| 68] 175! 364 25] 34) (299) 242 ~ 337, 313' ~=85| +~=«2143) ~=S—«14778 
Ford Group, 34)_ - 1033; 102! 2224) 470,125] 1548) 579; 264) 2317) —99|_—-2KO | 246) 308) 1725) 163; 70] 1436) 51Zj 285) 849|_— 180) 295) 31,875 
Ford 32! = 983] i 2028; 466; 125] 1506] ‘57; 7 ~ 257; 2278; 96, (237 | 245] 303 1708 161{ 68/1429, 506) 283, 841/180. 277, 31006 
Lincoin “2 50, | 196) 4) j_42i ~ 4a 39) ; sk#8nhfdaqmsesais??T 6 2\ 8) 18) £69 
Gen’! Mot at 178, ar _6632| = 17043; 1559| 401] 6617) . __759| 10592; 822} 889 | _511| 1361) 5932 420) 315) 3213) 1240| 981) 3802| 489, 1732 136,221 
~~ Buick __|_42| 84/1217] __—*5 8] 3524, =| SAT |G] ~—«218| —«S99|—«1533;_—«3Bi~=SCG | CA! ~—C2! G48) 52,49] 243; 162) 74 461/_—70|_—«180|_ 17646 
Cadillac — | 4 2 200) 1) 580,10) +7 198; 18, 6 Jao) 15) | | 15) 52 2) i 2711p 10, SB 828) 
Chevrolet | _119|- 301| 3880] 198) 9728; 1281| 321) | 4369 1847; 542| 6896, 482| 754] 370) 1142) 4724|  305| 166, 2564; 787) —734| 2617| —-351|_ 1181; ‘92970 
“LaSalle fi 880} S187) a | 6 6 5 150; 16 S| 2% 9% 19° a a 6 66) CUT OH 
~ Oldsmobile | 4 1 ae oa 1333, 41|__—«12)+~—«04| —«43|_—=SCiS9|—=CGH3|~—SB, =|) 41! ~—«99|_— 2640/56) BOY 43/246) 31/125) 8168: ; 
~ Pontiac (| «6 1681; 117) 21) 890) 170/ _68| 1171| 133! 60) 40| 62| 390| 34/58/2904) 165] 113/_—397|33|_—215) 13778 
Hudson Group =; 5| = aa os 1491; 118; 7} 735) —47|_—33|_—«898| = 90) 44 1G] 58} 169) 41) 58 190,97] BT 32G) 44) 125 10,635 
Essex | ‘Jj 38 356, 6] 1081| 75] —«4_~—*5 72] ~—S31_~—Si«id'7|_—=«CBS|_—SC«CT|_~—=CGO Yj ~—«44]—s12/ 30] 49) 12653] Bi 234 36,83, ai 
~ Hudson ~~ 4a i 5 a 04363] 1G] 1G) 260}——3]—A YS] 4) 57] 13) 8] Ai] 9) 92] 832 
Studebaker Group} 23; 53) 736 6| 2182; 61j__— 21] 575] ~—87|_—— 89} — 49] 59} = NG |= 32|_ 109) 365; 32) 22) 127) 193) 59) 357) 32) 12,053 
Pierce-Arrow |__| | gi | 155, } 2) Si.) | | Cj | |) 
~ Rockne | 1J| 18) 1; | 192) 14 7| iid, 9] 2 12312} b 8 se | -2| 20) 50 ) 15) so 7 6| 1793 
~ Studebaker | 21|  35| 554) 6| 18351 42) 14) 440) 70) 684) 761) 34) to) 28)  80| 270) 24) 18) 95) 143) 42) 287 25) 97 
Willys-Ov’d Group! 4| 22) 33910) 1129, 54) 55] G10} 59 —a 903} 46) 11} 28,54) _:167|_—:12)_—28| «93 90 | 100} 306; = =20; = 53) 8,079 
~ Willys-Overland| 4/19] __251| 8848; _—S«Bj_—«SO | —527| —«BH|_~—S=«35|_—=S792|_—Sés«O|—SCsO «26 ~—=S«49]—«153| 10) 23; BS] 72] 90) ~ 263/19] 42; 869) 
Wiliys-Knight | 3] 88] 2; 281; ~~ 3) | 63) +4] + +20) + dil) 6) dp 3) | 14, 2 6] 6 ie; 10; 23, af oj 12m 
Non-Affili'd Mfrs] | Cen eS ! Se Sees ee : 
~~ Pe Vaux TW 2] } 5 7 2} 34 10) 39) | a | ey | 3s iy 6 a; 
Franklin ‘| a | ia; |  § oa] 8} 3] ‘7e| io a) | 3) 14 | YT 4 14) 3) 4) | 10) 586 — 7 
i \_ Graham | 4 23)_—*192 3) 557; —«6| Si 2a] —sad|~Ss43|_—s 365] 20 ~—S«4]_—:13/_—3ij_-105) 24 >) aaa 
~_ Hupmobile ! [5 17a) | 462) ii| a] 495) 21; _3| 904{ 20; i] 14) 26, 7% 12; 7% 61, 25] 19) 62) —s8|—=s35j Ss 4287) 
Marmon tf a 8a 1483) sh 6hL) hua Um heh hd)hlhlhLs he Um. ll he hm ee 3 684| 
Nash | 6, 42 319 5) 1154 16) 13) 296 23). +45) +~=509) ~—~+52/ cas ~ 4) 38; 98) 20) —_ 16) _58 118 j 45! 261; 26 87; 6074 
Packard | 6 10 261) 1) 653;—1ij_—SsY=s23j_—S—23j_S—i]_S=Ci72j_—S—iéiaw;SCsC‘iYYSCAY~SC«é'T7”C=C«é=éSSCS|SCYS89S YA TG,_ 9K 
__ Reo a ae aoe 1 4 1 ie =o) —S—“‘*”:*«CYSCit‘“<t~éiSC“<«é‘éYSCOC*‘i YC C=C‘ COC 994) 
Miscellaneous 3) «18: 3 a4 - 


” 63! 16). 127;  +dt 4! #3! + #3} 20 5) %O 18 36) °&+5) 99 2 6 1400] 








| 











State Totals | 330, 1007) 12202; 481| 32997 2791; 707] 14368] 3688) 1624] 22082| 1691| 1401 | 1044] 2442| 9930) €24) 618| 6076, 3009| 2036, 7179; 972) 3095, 262464) 
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MPC FISEY LERRAPLANE 


SPECIAL SIX 
113 iANCH WHEELBASE 










THE LONGEST, ROOMIEST CAR 
JN THE LOWEST-PRICE FIELD 








SPECIAL SIX SEDAN, 8575 F. O. B. DETROIT 


7 Inches Longer Wheelbase ... Lowerin Price Than Previous Special Six Series 
‘ fi 


A thoroughbred Essex Terraplane from 
bumper to bumper, this new, larger Special 
Six answers the public demand for a long- 
wheelbase six in the lowest - price field. 
As always, Hudson offers the greatest value 


— 113 inches, the longest wheelbase in its FOR THE COUPE, F. 0. B. DETROIT and Roadster. 


price class; greater roominess inside, gen- 
uine Terraplane performance, and a price 
within reach of everyone. This larger 
Special Six is available in five body types— 
Sedan, Coupe, Coach, Convertible Coupe 





If you are interested in the profit-possibilities of a franchise 
which protects you from multiple dealerships and territory invasion, and assures you of a 
complete line of the outstanding cars of the year, write to us 
for a profit-analysis of your territory. . 





Standard Six, #425 


HUDSON Prevnater tigus, 975 ESSEX TERRAPLANE 65pecici siz, 505 > tigh, 9563 


(Base Prices f. 0. b. Detroit) 
MANUFACTURED BY 
HUDSON MOTOR CAR COMPANY ec Detroit, Michigan 





